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	[bookmark: table01]FACULTY OF MANAGEMENT

COURSE CARD 
Name of the course in Polish: NOWE TECHNOLOGIE MEDIALNE
Name of the course in English: NEW MEDIA TECHNOLOGIES
Main field of study (if applicable): …………………………. 
Specialization (if applicable): ……………………..
Profile:  academic / practical*
Level and form of studies: 1st/ 2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*
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	Lecture
	Exercises
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	15

	Number of hours of total student workload (CNPS)
	
	
	
	
	30

	Form of crediting
	Examination / crediting with grade*
	Examination / crediting with grade* 
	Examination / crediting with grade*
	Examination / crediting with grade*
	Examination / crediting with grade*

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	1

	including number of ECTS points for practical classes (P) 
	
	
	
	
	0,7

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	0,5


*delete as applicable
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
Not applicable


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 The student acquires basic social skills in new media technologies
C2 The student acquires basic social  competences in new media technologies
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	SUBJECT EDUCATIONAL EFFECTS
relating to knowledge:
PEU_W01 [P6S_WK]: knows and understands the basic social conditions of undertaking various types of professional activities, including basic concepts and regulations on industrial property rights and copyrights
relating to skills:
PEU_U01 [P6S_UO]: is able to plan and organise work – individually and in a team and is able to interact with others in teamwork (including interdisciplinary teamwork)
relating to social competences:
PEU_K01 [P6S_KO]: is ready to fulfil one’s social obligations, co-organise activities on behalf of society and is ready to initiate activities on behalf of the public interest
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	PROGRAMME CONTENT

	Seminar
	Number of hours

	Sem 1  
	 Introduction to new media technologies
	1

	Sem 2
	Media and technology in society
	2

	Sem 3 
	Emerging  new media
	2

	Sem 4-5
	Media technologies as the new way of communication
	4

	Sem 6 
	Advantages of using new media technologies
	2

	Sem 7 
	Barriers of using new media technologies
	2

	Sem 8 
	Summary of the course
	2

	
	Total hours
	15
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	TEACHING TOOLS USED

	N1. Multimedia presentation
N2. Brainstorming
N3. Individual work of students
N4. Role-playing
N5. Group work
N6. Case study
N7. Storytelling
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[bookmark: _GoBack]EVALUATION OF SUBJECT EDUCATIONAL EFFECTS ACHIEVEMENT
	[bookmark: table0C]Evaluation(F – forming (during semester), P – concluding (at semester end)
	Educational effect number
	Way of evaluating educational effect achievement

	F1
	PEU_W01
PEU_U01
PEU_K01
	Activity (discussion, team work) 

	F2
	PEU_W01
PEU_U01
PEU_K01
	Presentation

	P = (F1+F2)/2




	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:

1. Manovich, L. (2006). Język nowych mediów, Wydawnictwo Akademickie i Profesjonalne, Kraków.
2. Szpunar, M. (2017). Imperializm kulturowy internetu. Instytut Dziennikarstwa, Mediów i Komunikacji Społecznej Uniwersytetu Jagiellońskiego, Kraków.


	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	dr Andrzej Postawa, andrzej.postawa@pwr.wroc.pl 
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