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	FACULTY OF MANAGEMENT (K-81)
SUBJECT CARD

Name in Polish:                                    AUTOPREZENTACJA 
Name in English:                                 SELF-PRESENTATION
Main field of study (if applicable):    Physics, Technical Physics, Optics, Informatics, Biomedical  Engineering
Specialization (if applicable):            …………………….
Level and form of studies:                 1st/ 2nd* level, full-time / part-time*
Kind of subject:                                  obligatory / optional / university-wide*
Subject code:                                       …………….
Group of courses:                              YES / NO*


	
	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	15

	Number of hours of total student workload (CNPS)
	
	
	
	
	60

	Form of crediting
	Examination / crediting with grade*
	Examination / crediting with grade* 
	Examination / crediting with grade*
	Examination / crediting with grade*
	Examination / crediting with grade*

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	2

	including number of ECTS points for practical (P) classes 
	
	
	
	
	0,2

	including number of ECTS points for direct teacher-student contact (BK) classes
	
	
	
	
	0,5


*delete as applicable
	PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
Basic knowledge of the areas of humanities and social sciences


	SUBJECT OBJECTIVES
C1. Introducing the concept of self-presentation, its functions and importance in social life, as well as presenting the basic theories in the field of impression on others and selected studies of self-presentation.
C2. Mastering the students' ability to exert the desired impression on others through their image and communication.

C3. Developing social competences: a) critical thinking, b) arguing, c) cooperation and working in a group.


	SUBJECT EDUCATIONAL EFFECTS
relating to knowledge:

PEK_HUM_W01 

Student has depth knowledge of self-presentation useful for formulating and solving problems in the functioning in social field of engineering practice.
PEK_ HUM_W08
Student has knowledge necessary to understand social and other non-technical conditions in engineering operation and using them in engineering practice..
relating to skills:

PEK_ HUM_U02
Student is able to communicate using a variety of communication techniques in the workplace and other environments.

relating to social competences:

PEK_ HUM_K01

Student is able to think critically and to argue his position.
PEK_ HUM_K02

Student is able to cooperate and work in a group, assuming different roles.


	PROGRAMME CONTENT


	Form of classes - seminar
	Number of hours

	Se1
	A person in everyday life. Self-presentation – concept, functions, motivation and importance.
	2

	Se2
	Selected theories of self-presentation. A review of selected studies on self-presentation.
	2

	Se3
	Verbal communication. Arguing its position.
	2

	Se4
	Non-verbal communication.
	2

	Se5
	Self-presentation strategies and their effectiveness in various social situations.
	2

	Se6
	How to speak to be listened? Self-presentation during public presentations.

	2

	Se7
	Savoir-vivre – selected issues.
	2

	Se8
	Conclusion for engineering and non-engineering practice.
	1

	
	Total hours
	15


	TEACHING TOOLS USED

	N1. Interactive lecture with multimedia presentation
N2. Student's own work
N3. Discussion
N4. Exercising in a group
N5. Biographical method
N6. Role-playing


EVALUATION OF SUBJECT EDUCATIONAL EFFECTS ACHIEVEMENT
	Evaluation(F – forming (during semester), P – concluding (at semester end)
	Educational effect number
	Way of evaluating educational effect achievement

	F1
	PEK_ HUM_W01

PEK_ HUM_W08
	Test

	F2
	PEK_ HUM_U02
PEK_ HUM_K01

PEK_ HUM_K02
	Participation in discussions, participation in exercises, observation

	P = 0,7*F1 + 0,3*F2


	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
1) (red.) J. Stewart, Mosty zamiast murów. Podręcznik komunikacji interpersonalnej, PWN, Warszawa 2007.

2) Cialdini R., Wywieranie wpływu na ludzi. Teoria i praktyka, GWP, Gdańsk 1994.

3) Goffman E., Człowiek w teatrze życia codziennego, Wydawnictwo Aletheia, Warszawa 2008.

4) Leary M., Wywieranie wrażenia na innych. O sztuce autoprezentacji, GWP, Gdańsk 2012.
5) Retter H., Komunikacja codzienna w pedagogice, GWP, Gdańsk 2005.

6) Szmajke A., Autoprezentacja. Maski, pozy, mity, Ursa Consulting, Olsztyn 1999.

7) Wiszniewski A., Jak przekonująco mówić i przemawiać, PWN, Warszawa-Wrocław 1994.

8) Żurek E., Sztuka wystąpień, czyli jak mówić, by osiągnąć cel, Poltext, Warszawa 2003.
SECONDARY LITERATURE:
1) (red.) M. Wawrzak-Chodaczek, J. Kowal, H. Żeligowski, Społeczne i kulturowe wymiary komunikacji, Wydawnictwo Wyższej Szkoły Zarządzania "Edukacja", Wrocław 2013.
2) Chełpa S., Witkowski T., Psychologia konfliktów: praktyka radzenia sobie ze sporami, „Unus”, Wałbrzych 1999.

3) Detz J., Sztuka przemawiania. Nie co mówić, ale jak mówić, GWP, Gdańsk 2002.

4) Goffman E., Relacje w przestrzeni publicznej: mikrostudia porządku publicznego, PWN, Warszawa 2011.

5) Mayer R., Sztuka argumentacji. Jak wygrać każdy spór, GWP, Gdańsk 2008.
6) Stuart C., Sztuka przemawiania i prezentacji, Książka i Wiedza, Warszawa 2006.
7) Szmajke A., Samoutrudnianie jako sposób autoprezentacji: czy rzucanie kłód pod własne nogi jest skuteczną m metodą wywierania korzystnego wrażenia na innych?, Wydawnictwo Instytutu Psychologii PAN, Warszawa 1996.

8) Żurek E., Wystąpienia perswazyjne. Biznes, media, polityka, Poltext , Warszawa 2010.


	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	dr Katarzyna Zahorodna, e-mail: katarzyna.zahorodna@pwr.edu.pl


 ** - enter symbols for main-field-of-study/specialization educational effects


*** - from table above

