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	[bookmark: table01]FACULTY OF MANAGEMENT

SUBJECT CARD
Name of subject in Polish Marketing w mediach społecznościowych
Name of subject in English Marketing in social media 
Main field of study (if applicable): …………………………. 
Specialization (if applicable): ……………………..
Profile:  academic / practical*
Level and form of studies: 1st/ 2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	15
	
	
	

	Number of hours of total student workload (CNPS)
	
	30
	
	
	

	Form of crediting
	
	Examination / pass with grades*
	
	
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	1
	
	
	

	including number of ECTS points for practical classes (P) 
	
	0,7
	
	
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	0,5
	
	
	


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
No prerequisites.


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 To provide students with the understanding of the role, selection, and application of social media in marketing management 
C2 To illustrate the possibilities of using social media in managing a modern enterprise
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	SUBJECT EDUCATIONAL EFFECTS
In the field of knowledge:
PEU_W01 [P6S_WK] Knows and understands the basic  conditions, including economic, of undertaking various types of professional activities and the basic principles of creation and development of various forms of entrepreneurship.

In the field of skills
PEU_U01 [P6S_UO] Is able to plan and organise work – individually and in a team and is able to interact with others in teamwork (including interdisciplinary teamwork).

In the field of social competences:
PEU_K01 [P6S_KO] Is ready to think and act in an enterprising manner.
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	PROGRAMME CONTENT

	Classes
	Number of hours

	Cl 1
	Introduction to the subject matter of the classes, discussion of the credit conditions and a framework work plan for the semester.
	1

	Cl 2
	Role of social media in marketing management.
	2

	Cl 3
	Content marketing.
	2

	Cl 4
	Managing relationships with audiences on social media.
	2

	Cl 5
	Designing advertising campaigns in social media.
	2

	Cl 6
	Creating a personal brand in social media.
	2

	Cl 7
	Crisis communication in social media.
	2

	Cl 8
	Measurement and evaluation of activities in social media.
	2

	
	Total hours
	15



	TEACHING TOOLS USED

	N1. Case studies
N2. Problem tasks
N3. Independent or team analysis and evaluation of given aspects of marketing activity in social media





EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_W01
PEU_U01
PEU_K01
	Assessment of solutions to assigned tasks

	F2
	PEU_W01
PEU_U01
PEU_K01
	Activity in the classroom

	P = 0,8*F1 + 0,2*F2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1] 	Tuten, Tracy L. Social media marketing. Sage, 2020.
[2] 	Hollensen, S., Kotler, P., & Opresnik, M. O. (2017). Social Media Marketing: A Practitioner Guide. (2. ed.) Opresnik Management Consulting. Opresnik Management Guides No. 2
SECONDARY LITERATURE:
[1] 	West, Douglas C., John Battice Ford, and Essam Ibrahim. Strategic marketing: creating competitive advantage. Oxford University Press, USA, 2015.
[2] 	Heinze, Aleksej, et al., eds. Digital and social media marketing: a results-driven approach. Routledge, 2020.
[3] 	Chawla, Yash, and Grzegorz Chodak. Social media marketing for businesses: organic promotions of web-links on Facebook. Journal of Business Research. 2021, vol. 135, pp. 49-65.



	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Anna Sałamacha, anna.salamacha@pwr.edu.pl
Grzegorz Chodak, grzegorz.chodak@pwr.edu.pl
Yash Chawla, yash.chawla@pwr.edu.pl
Jerzy Tutaj, jerzy.tutaj@pwr.edu.pl
Adam Dzidowski, adam.dzidowski@pwr.edu.pl



