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	[bookmark: table01]FACULTY OF MANAGEMENT 

SUBJECT CARD
Name of subject in Polish Nowe technologie w marketingu
Name of subject in English New technologies in marketing
Main field of study (if applicable): …………………………. 
Specialization (if applicable): ……………………..
Profile:  academic / practical*
[bookmark: _GoBack]Level and form of studies: 1st/ 2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	30
	
	
	
	

	Number of hours of total student workload (CNPS)
	90
	
	
	
	

	Form of crediting
	Examination / crediting with grade*
	
	
	
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	3
	
	
	
	

	including number of ECTS points for practical classes (P) 
	0,5
	
	
	
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	1
	
	
	
	


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
No prerequisites.



	[bookmark: table04]SUBJECT OBJECTIVES
C1 Learning to understand the role, selection and application of new technologies in marketing management
C2 Demonstrating the possibility of using new marketing technologies in the management of a modern company
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	SUBJECT EDUCATIONAL EFFECTS
In the field of knowledge:
PEU_W01 [P6S_WK] Knows and understands the basic  conditions, including economic, of undertaking various types of professional activities and the basic principles of creation and development of various forms of entrepreneurship.

In the field of skills
PEU_U01 [P6S_UO] Is able to plan and organise work – individually and in a team and is able to interact with others in teamwork (including interdisciplinary teamwork).

In the field of social competences:
PEU_K01 [P6S_KO] Is ready to think and act in an enterprising manner.
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	PROGRAMME CONTENT

	Lecture
	Number of hours

	Lec 1
	Introduction. Marketing as a management concept.
	2

	Lec 2
	Classic and modern marketing management.
	2

	Lec 3
	Marketing planning in a modern company.
	2

	Lec 4
	The use of artificial intelligence in marketing.
	1

	Lec 5
	Marketing research in the digital economy.
	3

	Lec 6
	Market intelligence.
	2

	Lec 7
	Consumer trends and behaviors in the contemporary market.
	2

	Lec 8
	Strategies of product management and brand management.
	2

	Lec 9
	Pricing strategies in e-business solutions.
	2

	Lec 10
	Digital distribution.
	2

	Lec 11
	Marketing communication in digital media.
	2

	Lec 12
	Content, relationship and co-created experience marketing.
	2

	Lec 13
	Social media.
	2

	Lec 14
	Internet of Things.
	2

	Lec 15
	Final assesment.
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Informative lecture supported by multimedia presentation
N2. Problem lecture supported by a multimedia presentation
N3. Case studies





EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_W01
PEU_U01
	Assessment of solutions to assigned tasks

	F2
	PEU_W01
PEU_U01
PEU_K01
	Activity in the classroom

	P = 0,8*F1 + 0,2*F2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1] 	Kaczorowska-Spychalska D., Gregor B., Marketing w erze technologii cyfrowych, Wydawnictwo Naukowe PWN, Warszawa 2018
[2] 	Mazurek G., Transformacja cyfrowa. Perspektywa marketingu, Wydawnictwo Naukowe PWN, Warszawa 2020

SECONDARY LITERATURE:
[1] 	Kotler P., Kartajaya H., Setiawan I., Marketing 4.0. Era cyfrowa, MT Biznes, Warszawa 2017
[2] 	Królewski J., Sala P., E-marketing : współczesne trendy: pakiet startowy, Wydawnictwo Naukowe PWN, Warszawa 2021


	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Anna Sałamacha, anna.salamacha@pwr.edu.pl
      Adam Dzidowski, adam.dzidowski@pwr.edu.pl
Yash Chawla, yash.chawla@pwr.edu.pl




