Zał. nr 1a do ZW 35/2022 
	[bookmark: table01]FACULTY OF MANAGEMENT

SUBJECT CARD
Name of subject in Polish Etyka w biznesie
Name of subject in English Ethics in business
Main field of study (if applicable): 
Specialization (if applicable): 
Profile:  academic / practical*
Level and form of studies: 1st/ 2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	30
	
	
	
	

	Number of hours of total student workload (CNPS)
	90
	
	
	
	

	Form of crediting
	Examination / crediting with grade*
	Examination / crediting with grade* 
	Examination / crediting with grade*
	Examination / crediting with grade*
	Examination / crediting with grade*

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	3
	
	
	
	

	including number of ECTS points for practical classes (P) 
	0,5
	
	
	
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	1
	
	
	
	


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. No prerequisites
 


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Forming and improving critical and independent thinking skills.
C2 Shaping and improving the ability to formulate and express thoughts clearly and unambiguously.
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	SUBJECT EDUCATIONAL EFFECTS
Relating to knowledge:
PEU_W01 [P6S_WK]: Knows and understands the basic humanistic conditions of undertaking various types of professional activities, including basic concepts and regulations on industrial property rights and copyrights.
[bookmark: _GoBack]PEU_W02 [P6_WK]: Knows and understands the fundamental dilemmas of modern civilization.
Relating do skills:
PEU_U01 [P6S_UK]: Is able to participate in debates – present and critically assess different opinions and positions and discuss them.
Relating to social competences:
PEU_K01 [P6S_KK]: Is ready to critically evaluate the content perceived.
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	PROGRAMME CONTENT
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	Lecture
	Number of hours

	Lec 1
	Introduction
	2

	Lec 2
	Fundamentals of business ethics
	4

	Lec 3
	Ethics in business
	2

	Lec 4
	History of ethics and business ethics
	2

	Lec 5
	Corporate social responsibility
	2

	Lec 6
	Ecoethics
	2

	Lec 7
	Ethical trade
	2

	Lec 8
	Ethics in marketing and advertising
	2

	Lec 9
	Economic crises as a source of change in moral values
	2

	Lec 10
	Ethics in scientific research
	4

	Lec 11
	Areas of contemporary financial ethics
	2

	Lec 12
	Manipulation and abuse in business
	2

	Lec 13
	Summary
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Conversational lecture supported by audiovisual materials
N2. Individual work of students
N3. Group work
N4. Panel discussion
N5. Presentation


EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_W01
PEU_W02
PEU_U01
	Colloquium or final speech

	F2
	PEU_K01
	Acivity

	P=(F1+F2)/2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  B. Klimczak, Etyka gospodarcza, Wrocław 1996.
[2]  P. M. Minus, Etyka w biznesie, Warszawa 1995.
[3]  M. J. Sandel, Sprawiedliwość, Warszawa 2013
[4]  E. Sternberg, Czysty biznes. Etyka biznesu w działaniu, Warszawa 1998.
SECONDARY LITERATURE:
[1]  M. Bąk, P. Kulawczuk, A. Szcześniak, Strategia polskiego biznesu wobec korupcji, Warszawa 2001.
[2]  A. Chaufen, Kradzież a rozwój gospodarczy, Warszawa 2006.
[3]  G. D. Chrissides, J. H. Kaler, Wprowadzenie do etyki biznesu, Warszawa 1999.
[4]  A. McIntyre, Krótka historia etyki, Warszawa 2012.
[5]  R. Morawski, Etyczne aspekty działalności badawczej w naukach empirycznych, Warszawa 2011.
[6]  Podstawy marketingu, pod red. J. Altkorna, Kraków 2004.
[7]  C. Porębski, Czy etyka się opłaca, Kraków 1997.
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