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	[bookmark: table01]FACULTY of MANAGEMENT 

SUBJECT CARD
Name of subject in Polish Podstawy e-biznesu
Name of subject in English Essentials of e-business
Main field of study (if applicable): …………………………. 
Specialization (if applicable): ……………………..
Profile:  academic 
Level and form of studies: 1st level, full-time
Kind of subject: university-wide
Subject code …………….
Group of courses NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	30
	
	
	
	

	Number of hours of total student workload (CNPS)
	90
	
	
	
	

	Form of crediting
	crediting with grade
	
	
	
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	3
	
	
	
	

	including number of ECTS points for practical classes (P) 
	0,5
	
	
	
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	1
	
	
	
	



	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
No entry requirements  


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Providing students with advanced methods of using Internet in the business activity. 
C2 Providing students with the knowledge about the models of e-business running.
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	SUBJECT EDUCATIONAL EFFECTS
In the field of knowledge:
PEU_W01 [P6S_WK] Knows and understands the basic  conditions, including economic, of undertaking various types of professional activities and the basic principles of creation and development of various forms of entrepreneurship.

In the field of skills
PEU_U01 [P6S_UO] Is able to plan and organise work – individually and in a team and is able to interact with others in teamwork (including interdisciplinary teamwork).

In the field of social competences:
PEU_K01 [P6S_KO] Is ready to think and act in an enterprising manner.
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	PROGRAMME CONTENT

	Lecture
	Number of hours

	Lec 1
	Organizational information. Internet – history, characteristics
	2

	Lec 2
	Business and e-business – similarities and differences
	2

	Lec 3
	Models of e-business
	2

	Lec 4 Lec 5
	Internet website – domain, hosting, ways of creating and promoting
	4

	Lec 6
	Services in the Internet
	2

	Lec 7
	Selling in the Internet
	2

	Lec 8 Lec 9
	Online shop – ways of creating,  functionalities, management
	2

	Lec 10
	Logistics of e-business
	4

	Lec 11
	Marketing in the Internet
	2

	Lec 12
	Integrated channels of the Internet sale. Positioning, SEO, SEM
	2

	Lec 13
	Website visits monitoring, Google Analytics
	2

	Lec 14
	Google AdWords, Google Merchant
	2

	Lec 15
	Test
	2

	
	Total hours
	30


[bookmark: table07]
[bookmark: table0B]
	TEACHING TOOLS USED

	N1. Presentation of a knowledge with the form of direct message (lecture) with audiovisual means
N2. Case studies
N3. Test


EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_W01
PEU_U01
PEU_K01
	Activity during the lectures – participation in discussions

	F2
	PEU_W01
PEU_U01
PEU_K01
	Test 

	P = 0,1* F1 + 0,9*F2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Biblia e-biznesu 3.0, Dutko M. (red.), Onepress, Gliwice 2021.
[2]  Chodak G., Wybrane zagadnienia logistyki w sklepach internetowych, Oficyna Wydawnicza PWr., Wrocław 2014.
[3]  Chodak, G., Suchacka, G., & Chawla, Y. (2020). HTTP-level e-commerce data based on server access logs for an online store. Computer Networks, 183, 107589.
[4]  Hipsz T., Firma w Internecie: poradnik subiektywny, Helion, Gliwice 2012.
[5]  Raporty np. e-commerce w Polsce, Społeczeństwo informacyjne w Polsce.

SECONDARY LITERATURE:
[1]  Chaffey D., E-business and e-commerce management: strategy, implementation and practice, Harlow:  Prentice Hall 2016.
[2]  Suchacka, G., Chodak, G. (2017). Using association rules to assess purchase probability in online stores. Information Systems and e-Business Management, 15(3), 751-780.
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