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SUBJECT CARD
Name of subject in Polish Etyka w biznesie
Name of subject in English Ethics in business
Main field of study (if applicable): Inżynieria Systemów Mechatronicznych
Specialization (if applicable): ……………………..
Profile:  academic / practical*
Level and form of studies: 1st/ 2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code PNH003605W
Group of courses YES / NO*
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	30
	
	
	
	

	Number of hours of total student workload (CNPS)
	60
	
	
	
	

	Form of crediting
	Examination / crediting with grade*
	Examination / crediting with grade* 
	Examination / crediting with grade*
	Examination / crediting with grade*
	Examination / crediting with grade*

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	2
	
	
	
	

	including number of ECTS points for practical classes (P) 
	0
	
	
	
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	1
	
	
	
	


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Text interpretation ability
2. Basic abilities in performing analysis and synthesis


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Analysis of the significance and role of ethics in modern business
C2 Resolve problems relating to social responsibility to the surroundings
C3 The appearance and analysis of the situation in which ethical problems may arise
C4 Sensitize students to the ethical problems
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	SUBJECT EDUCATIONAL EFFECTS
K1eit_K03 is able to work individually and in a team 
K1eit_K05 is conscious of the importance and understands beyond technical aspects and consequences of engineering activity, including the environmental aspects and responsibility for undertaken decisions 
K1eit_K07 is conscious of the social role of technical university graduates, understands the need of sharing in society, in an understandable way, the information and opinions concerning the achievements in technique 
K1eit_K08 knows basic rules from the field of ethics, has a basic knowledge, necessary to understand the aspects of engineering activity, correctly identifies and recognizes ethical dilemmas 
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	Lecture
	 Number of hours

	Lec 1
	Organizational classes - the field of the lecture, terms of passing, literature. Introduction to business ethics

	2

	Lec 2
	· N  Norms and values in business activities
	2

	Lec3-4
	Ethics in business activity

	4

	Lec5
	Social responsibility of business
	2

	Lec6
	Ecoethics
	2

	Lec7
	Ethical trade
	2

	Lec8-9
	Ethics in selected business activities
	4

	Lec10
	Ethics in new media
	2

	Lec11
	Ethics in marketing
	2

	Lec12
	Ethics in Public Relations
	2

	Lec13
	Economic crises as a source of changes in moral values
	2

	Lec14
	Credit
	2

	Lec15
	Summary
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. N1. The lecture information
N2. Interactive lecture
N3. Multimedia presentation
N4. Movie



EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	Evaluation(F – forming (during semester), P – concluding (at semester end)
	Educational effect number
	Way of evaluating educational effect achievement2\

	F1
	K1eit_K03
	Final written test

	F2
F3
F4
	K1eit_K05, 
K1eit_K07 
K1eit_K08
	Final written test

	P=F1+F2+F3+F4
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  B. Klimczak, Etyka gospodarcza, Wrocław 1996.
[2]  W. Gasparski, Biznes. Etyka. Odpowiedzialność, Warszawa 2013.
[3]  J. Nakonieczna, Społeczna odpowiedzialność przedsiębiorstw międzynarodowych, Warszawa 2013.
SECONDARY LITERATURE:
[1]  Public Relations. Znaczenie społeczne i kierunki rozwoju, pod red. J. Olędzki, D. Tworzydło, Warszawa 2006.
[2]  R. Morawski, Etyczne aspekty działalności badawczej w naukach empirycznych, Warszawa 2011.

	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Dr hab. Adriana Merta-Staszczak, prof. uczelni, adriana.merta-staszczak@pwr.wroc.pl 





