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	[bookmark: table01]FACULTY OF MANAGEMENT 

SUBJECT CARD
Name of subject in Polish Społeczna odpowiedzialność biznesu
Name of subject in English Corporate Social Responsibility
Main field of study (if applicable): …………………………. 
Specialization (if applicable): ……………………..
Profile:  academic / practical*
Level and form of studies: 1st/2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	15

	Number of hours of total student workload (CNPS)
	
	
	
	
	50

	Form of crediting
	
	
	
	
	crediting with grade*

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	2

	including number of ECTS points for practical classes (P) 
	
	
	
	
	1

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	0.7


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
No prerequisites. 



\
	[bookmark: table04]SUBJECT OBJECTIVES
C1. Forming the view on CSR as a strategic motive of contemporary organizations
C2. Getting to know the key determinants shaping the application of CSR in practice.
C3. Getting to know the effective strategies of brands and organizations that have built a competitive advantage based on CRS.
C4. Acquiring the ability to identify, measure, analyze and present the effects related to corporate social responsibility.
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	SUBJECT EDUCATIONAL EFFECTS
relating to knowledge:
PEU_W01 [P7S_WK]  Knows and understands the conditions (including economic) of undertaking various types of professional activities  the basic principles of creation and development of various forms of entrepreneurship.

relating to skills:
PEU_U01 [P7S_UO]  Is able to direct the work of a team and is able to interact with others in teamwork and take a leading role in teams.

relating to social competences:
PEU_K01 [P7S_KO] Is ready to think and act in an enterprising manner.
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	PROGRAMME CONTENT
	

	Seminar
	Number of hours

	Sem 1
	Discussion of the organization of seminars and the completion criteria. Outline of the issues related to corporate social responsibility.
	1

	Sem 2
	Evolution of views on CSR. CSR and the concept of sustainable development.
	2

	Sem 3
	Contemporary views on CSR, the importance of program documents created by social institutions.
	2

	Sem 4
	Norms, standards and CSR’s tools (including social marketing, socially engaged marketing, ethical programs, eco-labeling, social labeling, socially responsible investments).
	2

	Sem 5
	Integration the CSR with the organizational strategy and organizational culture.
	2

	Sem 6
	Measuring the effects related to the social responsibility of the organization. CSR reporting.
	2

	Sem 7
	Attitudes towards CSR in Poland and in the world. CSR trends
	2

	Sem 8
	Contemporary CSR challenges and dilemmas.
	2

	
	Total hours
	15
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	[bookmark: table09][bookmark: table0A][bookmark: table0B]TEACHING TOOLS USED

	N1. Multimedia presentation –work in groups
N2. Exercises / case studies – work in groups
N3. Questions for students during the seminar




EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	[bookmark: _GoBack]F1
	PEU_W01
	Evaluation of presentations prepared by students

	F2
	PEU_U01
	Evaluation of exercises prepared by students 

	F3
	PEU_K01
	Evaluation of students involvement during classes (activity)

	F4
	PEU_K01
	Peer evaluation and giving feedback

	P = 0,2*F1+0,3*F2+0,3*F3+0,2*F4
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Forum Odpowiedzialnego Biznesu; https://odpowiedzialnybiznes.pl/
[2]  Rojek-Nowosielska, M. (2017), Społeczna odpowiedzialność przedsiębiorstw: model, diagnoza, ocena, Wydawnictwo Uniwersytetu Ekonomicznego we Wrocławiu, Wrocław
[3]  Report on US Sustainable and Impact Investing Trends 2020

SECONDARY LITERATURE:
[1]  Koneczna R. (2014) CSR i jego narzędzia jako element strategii firm- praktyczny przewodnik, Wydawnictwo IGSMiE, Kraków
[2]  Norma PN-EN ISO 26000: 2021-04 Wytyczne dotyczące społecznej odpowiedzialności - wersja angielska,
[3]  Płoszajski, P. (2017), Czy społeczna odpowiedzialność firmy wspomaga jej innowacyjność? Oficyna Wydawnicza SGH, Warszawa 
[4]  Polska Agencja Rozwoju Przedsiębiorczości, CSR - Społeczna odpowiedzialność biznesu; https://www.parp.gov.pl/csr


	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Anna Brdulak, anna.brdulak@pwr.edu.pl
Joanna Iwko, joanna.iwko@pwr.edu.pl
Mirosława Krzyścin, miroslawa.krzyscin@pwr.edu.pl
Jolanta Maj, jolanta.maj@pwr.edu.pl
Jagoda Mrzygłocka-Chojnacka, jagoda.mrzygłocka-chojnacka@pwr.edu.pl 
Katarzyna Walecka-Jankowska, katarzyna.walecka-jankowska@pwr.edu.pl




	
	
	



