[bookmark: _GoBack]Zał. nr 1a do ZW 35/2022
	[bookmark: table01]FACULTY OF MANAGEMENT 

SUBJECT CARD
Name of subject in Polish: Techniki prezentacji
Name of subject in English: Presentation techniques
Main field of study (if applicable): 
Specialization (if applicable): 
Profile:  academic / practical*
Level and form of studies: 2nd level, uniform magister studies*, full-time / part-time*
Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	15

	Number of hours of total student workload (CNPS)
	
	
	
	
	50

	Form of crediting
	
	
	
	
	crediting with grade*

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	2

	including number of ECTS points for practical (P) classes 
	
	
	
	
	1

	including number of ECTS points for direct teacher-student contact (BU) classes
	
	
	
	
	0.7



	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Basic knowledge of communication.
2. Ability to work in a group and to cooperate


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Familiarizing students with the basic issues related to interpersonal communication and its applications in science and business.
C2 Improvement of students' competences in the field of creating and implementing various types of speeches and presentations in business practice.
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	SUBJECT LEARNING OUTCOMES
[bookmark: _Hlk92189654]Relating to knowledge:
PEU_W01 [P7S_WK]  Knows and understands the conditions (including economic) of undertaking various types of professional activities  the basic principles of creation and development of various forms of entrepreneurship.

Relating to skills:
PEU_U01 [P7S_UO] Is able to direct the work of a team.
PEU_U02 [P7S_UO] Is able to interact with others in teamwork and take a leading role in teams.

Relating to social competences:
PEU_K01 [P7S_KO] Is ready to think and act in an enterprising manner.
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	PROGRAM CONTENT
	

	Seminar
	Number of hours

	[bookmark: _Hlk92190131]Se1
	Basics of interpersonal communication: basic concepts and models
	1

	Se2
	The role of verbal communication (dictionary, grammar, functions of words, sentences and questions) and the role of non-verbal communication (voice and its characteristics, facial expressions and gestures, distance)
	2

	Se3
	Types of messages and their functions in various areas of social communication. The role of persuasion
	2

	Se4
	The specificity of communication in various areas of social communication - matching messages to the auditorium
	2

	Se5
	Difficult communication situations and dealing with them (criticism, discussion)
	2

	Se6
	Rules for the development of effective multimedia presentations. Principles of data presentation 
	2

	Se7
	Presentation of own speeches and presentations
	2

	Se8
	Analysis of own speeches and presentations
	2

	
	Total hours   
	15
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	TEACHING TOOLS USED

	N1. Lecture
N2. Group exercises
N3. Case analysis
N4. Presentation prepared by students
N5. Discussion of problems and results of work



EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1 
	PEU_W01
PEU_U01, 
PEU_U02
	Presentation

	F2
	PEU_U01
PEU_U02 
	Task preparation

	F3
	PEU_U01, 
PEU_U02 ,
PEU_K01
	Activity during classes

	P = F1*0.4 + F2*0.4 + F3*0.2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Buksak, L. (2018). Szkoła Mówców. Myśl i prezentuj inaczej niż wszyscy. Onepress.
[2]  Duarte, N. (2011). Slajdologia: nauka i sztuka tworzenia genialnych prezentacji. Gliwice: Wydawnictwo Helion - Onepress.
[3]  Lenar, P. (2008). Profesjonalna prezentacja multimedialna. Jak uniknąć 27 najczęściej popełnianych błędów. Onepress.

SECONDARY LITERATURE
[1]  La Cava M. (2015) Lean Presentation Design. How to create presentations that everybody loves, Createspace, United States, 2015.
[2]  Schwabish, J. (2021). Better Data Visualizations: A Guide for Scholars, Researchers, and Wonks. Columbia University Press.
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