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	                                            FACULTY OF MANAGEMENT
SUBJECT CARD
Subject name in Polish: Komunikacja społeczna
Subject name in English: Social communication
Main field of study (if applicable): …………………………. 
Specialization (if applicable): ……………………..
Profile:  academic / practical*
Level and form of studies: 1st/ 2nd level, uniform magister studies*, full-time / part-time*
[bookmark: _GoBack]Kind of subject: obligatory / optional / university-wide*
Subject code …………….
Group of courses YES / NO*

	





	
	Lecture
	Exercise
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	15

	Number of hours of total student workload (CNPS)
	
	
	
	
	50

	Form of crediting
	Examination / crediting with grade*
	Examination / crediting with grade* 
	Examination / crediting with grade*
	Examination / crediting with grade*
	Examination / crediting with grade*

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	2

	including number of ECTS points for practical classes (P) 
	
	
	
	
	1

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	0,7



*delete where not applicable


	PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
No prerequisites



\
	SUBJECT OBJECTIVES
C1 Familiarizing with expanded knowledge relating to social communication as a key social process
C2 Mastering the ability to observe and analyze social life in the aspect of communication







	OBJECTIVE LEARNINGOUTCOMES  
Relating to knowledge:
PEU_W01 [P7S_WK]: knows and understands the social conditions of undertaking various types of professional activities relating to the awarded qualification, including regulations on industrial property rights and copyrights

Relating to skills:
PEU_U01 [P7S_UO]: is able to direct the work of a team and is able to interact with others in teamwork and take a leading role in teams

Relating to social competences:
PEU_K01 [P7S_KO]: is ready to fulfil one’s social obligations, inspire and organise activities on behalf of society and is ready to initiate activities on behalf of the public interest





	PROGRAM CONTENT

	Form of classes - seminar
	Number of hours

	Se1
	Characteristics of social communication
	2

	Se2
	Practical forms: verbal communication 
	2

	Se3
	Practical forms: non-verbal communication
	2

	Se4
	Communication in the organization: practical aspects
	2

	Se5
	Public speaking: preparation and implementation
	2

	Se6-7
	Mass communication
	4

	Se8
	Summary and passing of the lecture
	1

	
	Total hours
	15




	 TEACHING TOOLS USED

	N1.  Introductory information
N2.  Discussion
N3.  Presentation






EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT

	Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_W01 PEU_U01
PEU_K01
	Discussion activity

	F2
	PEU_W01 PEU_U01
	Presentation

	F3
	PEU_W01 PEU_U01
PEU_K01
	Working in groups

	P= (F1+F2+F3)/3




	PRIMARY AND SECONDARY LITERATURE

	
PRIMARY LITERATURE:
[1]  M. Castells, Społeczeństwo sieci, Warszawa 2007.
[2]  B. Dobek-Ostrowska, Podstawy komunikowania społecznego, Wrocław 1999.
[3]  T. Goban-Klas, Media i komunikowanie masowe. Teorie i analizy prasy, radia, telewizji i Internetu, Warszawa-Kraków 1999.
[4]  D. G. Leathers, Komunikacja niewerbalna. Zasady i zastosowanie, Warszawa 2007.
[5]  A. i B. Pease, Mowa ciała, Poznań 2010.
[6]  A. Wiszniewski, Jak przekonująco mówić i przemawiać, Wrocław-Warszawa 1996.

SECONDARY LITERATURE:
[1]  S. P.  Morreale, B.H. Spitzberg, J. Barge,  Komunikacja między ludźmi: motywacja, wiedza, umiejętności, Warszawa 2015.
[2]  A. Postawa, Medialne ®ewolucje a komunikowanie społeczne, Toruń 2020.
[3]  H. Rheingold, Narzędzia ułatwiające myślenie. Historia i przyszłość metod poszerzania możliwości umysłu, Warszawa 2003.
[4]  C. Stuart, Sztuka przemawiania i prezentacji, Warszawa 2002.
[5]  J.B. Thompson, Media i nowoczesność. Społeczna teoria mediów, Wrocław 2006.




	SUBJECT SUPERVISOR (NAME, SURNAME, E-MAIL ADDRESS)

	dr hab. Zdzisław Ilski prof. uczelni, e-mail: zdzislaw.ilski@pwr.edu.pl
dr Jerzy Kordas, e-mail: jerzy.kordas@pwr.edu.pl 
dr Andrzej Postawa, e-mail: andrzej.postawa@pwr.edu.pl
dr Rafał Szopa, e-mail: rafal.szopa@pwr.edu.pl)




