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	[bookmark: table01]FACULTY OF MANAGEMENT 

SUBJECT CARD
Name of subject in Polish  Trendy konsumenckie i strategie biznesu
Name of subject in English Consumer’s trends and business strategies
Main field of study (if applicable): 
Specialization (if applicable): 
Profile:  academic / practical*
Level and form of studies: 1st level, full-time 
Kind of subject: university-wide*
Subject code 
Group of courses NO 
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	30
	
	
	
	

	Number of hours of total student workload (CNPS)
	90
	
	
	
	

	Form of crediting
	Crediting with grade*
	
	
	
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	3
	
	
	
	

	including number of ECTS points for practical classes (P) 
	0,5
	
	
	
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	1
	
	
	
	


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
 No entry requirements 


\
	[bookmark: table04]SUBJECT OBJECTIVES

C1: Providing students with knowledge about the processes of establishing and creating selected organizational forms of business. 
C2: To provide students with knowledge about consumer trends and their impact on modern forms and types of business. 
C3: Undertaking an attempt to shape and consolidate social competences consisting in the ability to be creative and entrepreneurial.
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	SUBJECT EDUCATIONAL EFFECTS
relating to knowledge:
PEU_W01 [P6S_WK] Knows and understands the basic  conditions, including economic, of undertaking various types of professional activities and the basic principles of creation and development of various forms of entrepreneurship.

relating to skills:
PEU_U01 [P6S_UO] Is able to plan and organise work – individually and in a team and is able to interact with others in teamwork (including interdisciplinary teamwork).

relating to social competences:
PEU_K01 [P6S_KO]: Is ready to think and act in an entrepreneurial manner.
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	PROGRAMME CONTENT

	Lecture
	Number of hours

	Lec 1
	Organizational classes. Trends in the economy: digitization, personalization of offers, virtualization, networking, sharing economy, closed cycle economy,  Industry 4.0, ecology.
	2

	Lec 2
	The concept of entrepreneurship, classic enterprises and virtual organizations.
	2

	Lec 3 -4
	Forms of entrepreneurship (organizational and legal forms) and the procedure of establishing selected forms.
	4

	Lec 5
	Sources of business financing.
	2

	Lec 6
	 The consumer and his needs. Consumer trends and features of the contemporary consumer
	2

	Lec 7
	Innovative forms of meeting the needs (entertainment, communication, culture, health, social contacts, civic services, delivery, logistics).
	2

	Lec8
	New forms of market entities - prosumptionism (prosumerism).
	2

	Lec 9
	Creating a strategy in a modern enterprise.
	2

	Lec 10
	Business models - Canvas.
	2

	Lec 11
	E-business, features and types of models.
	2

	Lec 12
	Internet stores and sales (auction) platforms.  Market entry strategies.
	2

	Lec 13
	E-marketing. Communication with the client.
	2

	Lec 14
	Process of creating a strong and distinctive brand and its protection.
	2

	Lec 15
	 Written test
	2

	
	Total hours
	1
1	30






	TEACHING TOOLS USED

	N1. Presentation of knowledge in the form of direct transmission (lecture) - audiovisual means (slides, computer projector). 
N2. Lecture materials (synthesis) available in electronic form.
N3. Case studies. 
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EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_W01
PEU_U01
PEU_K01
	Active participation in classes - participation in discussions

	F2
	PEU_W01
PEU_U01
PEU_K01
	Test

	P = 0,1* F1 + 0,9*F2



	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Biblia e-biznesu 3.0, Dutko M. (red.), Onepress, Gliwice 2021.
[2]  Gierszewska G., Romanowska M., Analiza strategiczna przedsiębiorstwa, Polskie Wydawnictwo Ekonomiczne, Warszawa 2017.
[3]  Musiałkiewicz J., Podejmowanie i prowadzenie działalności gospodarczej, Wyd. Ekonomik, Warszawa 2019.

 SECONDARY LITERATURE:
[1]  Osterwalder A., Pigneur Y., Tworzenie modeli biznesowych. Podręcznik wizjonera, Onepress, Warszawa 2012.
[2]  Kotler P., Kartajaya H., Setiawan I., Marketing 4.0. Era cyfrowa, MT Biznes, Warszawa 2017
 

	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	dr inż. Adam Dzidowski, adam.dzidowski@pwr.edu.pl 
dr inż. Anna Sałamacha, anna.salamacha@pwr.edu.pl
dr inż. Ewa Prałat, ewa.pralat@pwr.edu.pl
dr hab. inż. Edyta Ropuszyńska-Surma, edyta.ropuszynska-surma@pwr.edu.pl
dr Adam Świda, adam.swida@pwr.edu.pl
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