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	FACULTY OF MANAGEMENT

SUBJECT CARD

Name of subject in Polish: Międzynarodowe otoczenie działalności przedsiębiorstwa
Name of subject in English: International Business Environment
Main field of study (if applicable): Management 

Specialization (if applicable): Managerial Behaviors and Decisions
Profile:  academic
Level and form of studies: 2nd level, full-time
Kind of subject: optional
Subject code: W08ZZZ-SM0024
Group of courses: NO

	


	
	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	15
	15
	
	
	

	Number of hours of total student workload (CNPS)
	25
	25
	
	
	

	Form of crediting
	crediting with grade
	crediting with grade
	
	
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	1
	1
	
	
	

	including number of ECTS points for practical (P) classes 
	
	1
	
	
	

	including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	0,6
	0,6
	
	
	


	PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Student has the basic knowledge about micro and macro economy 

2. Student has the basic knowledge about functioning of the market and market mechanism. 

3. Student is able to prepare to the lectures. 


SUBJECT OBJECTIVES
C1: get knowledge of functioning of the international markets, with emphasis on circumstances and regulations of customs tariff policies 

C2: get basic knowledge of macroeconomic analysis
C3: get knowledge of PETS analysis and analysis of clasters.
C4: Get and develop social skills which enable successful team work  
	SUBJECT EDUCATIONAL EFFECTS

	Related to knowledge:

	PEU_W01
	Student has knowledge of functioning of international markets. He understands the macroeconomic business environment.

	PEU_W02
	Students has knowledge about elements of the foreign trade, customs tariff policy and globalization. 

	PEU_W03
	Student understands the idea of international cooperation and macroeconomic results of the globalization.

	Related to skills:

	PEU_U01
	Student can perform a macroeconomic analysis of the company.

	PEU_U02
	Student can use the basic macroeconomic terms connected with the foreign trade and business environment.

	Related to social competences:

	PEU_K01
	Student has social competences to work in team, to solve the problems and elaborate the case studies. 

	PEU_K02
	Student can seek for the information and analyze it in order to solve the problem or given task. 


	PROGRAMME CONTENT

	Lectures
	Number of hours

	Lec 1, 2
	Introduction

Basic economic terms:

· Market, demand and supply

· Market structures

· Legal forms of business

	2

	Lec 3
	Business environment:

· Macroeconomic environment

· Demoghraphic environment

· Legal environment

· International environment

· Social environment

· Technological environment 
	1

	Lec 4
	International cooperation

· cooperation

· oligopol and other forms of international ways of cooperation


	1

	Lec 5,6
	Elements of the foreign trade
	2

	Lec 7,8
	Customs tariff policies:

· Meaning of the customs tariff policy, 

· Legal regulations (domestic and in EU)

· Description of the documents in the foreign trade on the example of JDA SAD 
	2

	Lec 9,10
	Macroeconomic analysis of business environment
	2

	Lec 11,12
	Globalization
	2

	Lec 13, 14
	Macroeconomic results of globalization on the financial markets
	1

	Lec 15
	Final test
	1

	
	Total hours
	15


	
	Classes
	Number of hours

	Cw1
	Introduction

	1

	Cw2
	Main terms of business environment
	2

	Cw3
	Foreign trade
	2

	Cw4 
	Cooperation
	2

	Cw5
	Customs tariff policy
	2

	Cw6
	Globalization
	4

	Cw7
	Final test
	2

	
	Total hours
	15


	TEACHING TOOLS USED

	N1. Multimedia presentation
N2. Analysis of selected problems, problematic discussions 

N3. consultations
N4. Stundet’s work – preparing oral presentation (using powerpoint) and writing form of the paper
N5. Student’s work – solving problems


EVALUATION OF SUBJECT EDUCATIONAL EFFECTS ACHIEVEMENT
	Evaluation (F – forming (during semester), P – concluding (at semester end)
	Educational effect number
	Way of evaluating educational effect achievement

	Lecture:

	F1=P
	PEU_W01 ÷ PEU_W05
	Final test

	Classes:

	F1
	PEU_K02, PEU_K03
	Oral presentation and writing form of the paper

	F2
	PEU_K01 ÷ PEU_K03

PEU_U01, PEU_U02
	Team work

	F3
	PEU_U01, PEU_U02

PEU_W02, PEU_W04, PEU_W05
	Final test

	P= α1 F1 + α2F2 + α3F3, 

gdzie α1=0,3, α2=0,2, α3=0,5

Σ α = 1
	
	


	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Treder H.  (red.), PodstaLec handlu zagranicznego, Lecd. Uniwersytetu Gdańskiego, Gdańsk 2005.

[2]  Białecki K., Operacje handlu zagranicznego, PWE, Warszawa 2002.

[3]  Misala J., Międzynarodowa konkurencyjność gospodarki narodowej, PWE, Warszawa 2011.

[4]  Breza M., Międzynarodowe transakcje gospodarcze, Lecd. WSCIL 2009.

[5]  Stępień B. (red.), Handel zagraniczny. Poradnik dla praktyków, PWE, Warszawa 2007

[6]  Budnikowski A., Międzynarodowe stosunki gospodarcze, Lecd. III PWE Warszawa 2006

[7]  Krugman P., Obsfeld M., Ekonomia międzynarodowa, t. I i II, PWN, Warszawa 2008

SECONDARY LITERATURE:
[1]  Bednarz J., Gostomski E,, Działalność małych i średnich przedsiębiorstw na rynkach zagranicznych, Lecd. Uniwersytetu Gdańskiego, Gdańsk 2009

[2]  Misala J., Lecmiana międzynarodowa i gospodarka światowa. Teoria i mechanizmy funkcjonowania, Lecd. SGH, Warszwa 2005

[3]  Rymarczyk J., Handel zagraniczny- organizacja i technika, PWE, Warszawa 2005. 



	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Dr hab. inż. Małgorzata Rutkowska, malgorzata.rutkowska@pwr.edu.pl 


