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SUBJECT CARD

Name of subject in Polish: Przedsiębiorczość i innowacje
Name of subject in English: Entrepreneurship and Innovations
Main field of study (if applicable): Management
Specialization (if applicable): Managerial Behavior and Decisions
 Profile:  academic 
Level and form of studies: 2nd level, , full-time
Kind of subject: obligatory
Subject code: W08ZZZ-SM0010
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	15
	
	
	
	15

	Number of hours of total student workload (CNPS)
	25
	
	
	
	25

	Form of crediting
	Crediting with grade 
	
	
	
	Crediting with grade

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	1
	
	
	
	1

	including number of ECTS points for practical (P) classes 
	
	
	
	
	1

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	0,6
	
	
	
	0,6


\
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
 



	[bookmark: table04]SUBJECT OBJECTIVES
C1  Obtaining knowledge about entrepreneurship and innovations
C2  Knowing instruments (strategies, models and methods), that support entrepreneurship and innovations
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	SUBJECT LEARNING OUTCOMES
 Relating to knowledge:
 PEU_W01 Student knows the idea of strategic entrepreneurship 
 PEU_W02 Knowledge about type of entrepreneurship
 PEU_W03 Familiarity with instruments (concepts, methods, models) of estimation a entrepreneurship 

 Relating to skills:
 PEU_U01 Student is able to seek and interpret knowledge of entrepreneurship

 Relating to social competences:
 PEU_K01Acquire a enthusiastic approach for activity and skills in the field of innovation and creative thinking
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	PROGRAM CONTENT

	Lectures
	Number of hours

	Lec 1
	Introduction to entrepreneurship and innovations 
	1

	Lec 2
	Entrepreneurial organisation 
	2

	Lec 3
	Entrepreneurial people
	2

	Lec 4
	Entrepreneurial resourcess 
	2

	Lec 5
	Entrepreneurial processes
	2

	Lec 6
	Creating startups 
	2

	Lec 7
	Creating nnovations 
	2

	Lec 8
	Colloquium 
	2

	
	Total hours
	15
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	Seminar
	Number of hours

	Sem 1
	Introduction to seminar  
	1

	Sem 2
	Defining  innovative entrepreneurship 
	2

	Sem 3
	Type of innovative etrepreneurship 
	2

	Sem 4
	Innovative entrpreneurship  – models, strategies, cocepts
	2

	Sem 5
	Process approach of  innovative entrepreneurship
	2

	Sem 6
	Innovative entrepreneurship assessment
	2

	Sem7
	Examples of entrepreneurial organizations and innovations
	2

	Sem8
	General remarks and summary
	2

	
	Total hours
	15
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	TEACHING TOOLS USED

	N1 Laptop
N2. . Multimedia performance
N3. Selected statistical data and reports


EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1 
	PEU_W01
PEU_W02
PEU_W03
PEU_U01
	Estimation the student activity by checking list 
of presence (lecture, seminar)   

	F2
	PEU_W01
PEU_W02
PEU_W03
PEU_UO1
	Estimation the knowledge by colloquium, 
preparing the project and seminar performance

	F3
	PEU_K01
	Assessment of creative thinking 
by discussion activity on classes (lecture, seminar)

	P = 0,25F1 + 0,5F2 + 0,25F3
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE
[1]  J. DYER, H. GREGERSEN, C.M. CHRISTEMSEN, DNA INOWATORA. ICAN INSTITUTE 2011.
[2] A. DEREŃ, J.SKONIECZNY, ZARZĄDZANIE TWÓRCZOŚCIĄ ORGANIZACYJNĄ, WYD. DIFIN WARSZAWA2016. 
[3]W.KASPRZAK, K.PELC, INNOWACJE. STRATEGIE TECHNICZNE I ROZWOJOWE, WYDAWNICTWO POLITECHNIKI WROCŁAWSKIEJ, WROCŁAW, 2012 
[4]  G.GIERSZEWSKA, B.OLSZEWSKA, J.SKONIECZNY, ZARZĄDZANIE STRATEGICZNE DLA INŻYNIERÓW, PWE, WARSZAWA 2012 
[5]  J.SKONIECZNY (RED.), KSZTAŁTOWANIE ZACHOWAŃ INNOWACYJNYCH, PRZEDSIĘBIORCZYCH I TWÓRCZYCH W EDUKACJI INŻYNIERA, WYDAWNICTWO INDYGO ZAHIR MEDIA, WROCŁAW, 2011 
[6]  P.DRUCKER, NATCHNIENIE I FART CZYLI INNOWACJA I PRZEDSIĘBIORCZOŚĆ, WYDAWNICTWO STUDIA EMKA, WARSZAWA 2004 
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SECONDARY LITERATURE:
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