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	[bookmark: bookmark=id.gjdgxs]FACULTY OF MANAGEMENT

SUBJECT CARD
Name of subject in Polish: Komunikacja w mediach społecznościowych
[bookmark: _heading=h.30j0zll]Name of subject in English: Communication in social media
Main field of study (if applicable): Management 
Specialization (if applicable): Human Resource Management
Profile: academic 
Level and form of studies: 2nd level, full-time
Kind of subject: optional 
Subject code: W08ZZZ-SM8030S
Group of courses: NO


[bookmark: bookmark=id.1fob9te]
	
	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	30

	Number of hours of total student workload (CNPS)
	
	
	
	
	50

	Form of crediting
	
	
	
	
	crediting with grade

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	2

	including number of ECTS points for practical classes (P) 
	
	
	
	
	2

	[bookmark: _heading=h.3znysh7]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	1,2



	[bookmark: bookmark=id.2et92p0]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
Basic knowledge of social sciences

	[bookmark: bookmark=id.tyjcwt]SUBJECT OBJECTIVES
C1 Knowledge and awareness about the use of social media communication  
C2 Capability to build a strong professional, personal, and social network
C3 Capability to understand, evaluate and influence social media communication of other


[bookmark: bookmark=id.3dy6vkm]
	
SUBJECT EDUCATIONAL EFFECTS
Relating to skill:
PEU_U01: Can choose, adapt, justify and apply appropriate norms and standards (legal, professional, moral and ethical) in social media, for personal, professional and social communications.
PEU_U02: Has the ability to formulate, justify, select, and verify social media communication policies in accordance with the established priorities, in the context of internal and external conditions.
PEU_U03: Has the skills to understands simple spoken and read texts, can establish social contacts, expresses coherently on a known topic, can create basic social media content, and can identify, interpret, evaluate and influence the behavior of members of the organization, especially in context of communication through social network.
Relating to social competences:
PEU_K01: Is able to cooperate and communicate in a group, and demonstrates readiness to independently organize and manage the work of teams.
PEU_K02: Shows courage and patience in communicating and defending own views, and is also prepared to persuade and negotiate for the sake of achieving common goals, on social media and other platforms.
PEU_K03: Is prepared to behave in a professional and ethical manner; sees and formulates ethical dilemmas related to his own and someone else's work; looks for appropriate solutions and the possibility of correcting irregularities in their attitudes and behavior in the workplace.


	[bookmark: bookmark=id.2s8eyo1][bookmark: bookmark=id.17dp8vu][bookmark: bookmark=id.4d34og8][bookmark: bookmark=id.1t3h5sf]PROGRAMME CONTENT

	Seminar
	No. Of hours 

	Sem 1
	 Introduction to communication in Social Media, a personal, professional and social perspective
	2

	Sem 2
	 vSmart – Virtual Social Media Personality – group discussion 
	2

	Sem 3
	 Creating, implementing and analyzing personal communication and influence
	2

	Sem 4
	 Creating, implementing and analyzing professional communication and influence
	2

	Sem 5
	 Creating, implementing and analyzing social communication and influence
	2

	Sem 6
	 Organizational social media communication policy: an HR perspective – group discussion
	2

	Sem 7
	 Intra-networks: social networks within the organization – group discussion
	2

	Sem 8
	 Organizational interaction with society and employer branding – group discussion
	2

	Sem 9
	 Case studies in social media communication
	2

	Sem 10
	Student team presentations on various cases of social media communication in HR and proposal of solutions 
	2

	Sem 11
	
	2

	Sem 12
	
	2

	Sem 13
	
	2

	Sem 14
	
	2

	Sem 15
	
	2

	
	Total hours
	30


[bookmark: bookmark=id.3rdcrjn]
EVALUATION OF SUBJECT LEARNING OUTCOMES  ACHIEVEMENT
	[bookmark: bookmark=id.26in1rg]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_U01, PEU_U03, PEU_K01, PEU_K02
	Group work during the semester

	F2
	PEU_U02, PEU_U03, PEU_K01, PEU_K03
	Team presentation

	F3
	PEU_U01, PEU_U03, PEU_K02, PEU_K03 
	Individual course journal

	P = F1 * 30% + F2 * 30% + F3 * 40%
To pass the course student requires at least 50% in each F1, F2 and F3 respectively
(3.5 from 55%, 4.0 from 65%, 4.5 from 75%, 5.0 from 85%, 5.5 from 95%)


[bookmark: bookmark=id.lnxbz9]
	TEACHING TOOLS USED

	N1. Documentation and debriefing 
N2. Multimedia presentation by students 
N3. Collaboration and group discussion 
N4. Team work on Microsoft Teams or similar teamwork software/web-platform 
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