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SUBJECT CARD
Name of subject in Polish: Zarządzanie marką pracodawcy
[bookmark: _heading=h.30j0zll]Name of subject in English: Employer branding
Main field of study (if applicable): Management
Specialization (if applicable): Human Resource Management
Profile: academic
Level and form of studies: 2nd level, full-time studies
Kind of subject: obligatory
Subject code: W08ZZZ-SM8026C
Group of courses: NO


[bookmark: bookmark=id.1fob9te]
	
	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	30
	
	
	

	Number of hours of total student workload (CNPS)
	
	50
	
	
	

	Form of crediting
	
	crediting with grade
	
	
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	2
	
	
	

	including number of ECTS points for practical classes (P) 
	
	2
	
	
	

	[bookmark: _heading=h.3znysh7]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	1,2
	
	
	

	[bookmark: bookmark=id.2et92p0]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
      No prerequisites



	[bookmark: bookmark=id.tyjcwt]SUBJECT OBJECTIVES

C1 To familiarize students with the problems of building and diagnosing an entrepreneur's brand.
C2. To familiarize students with the problems of using tools and methods to create an entrepreneur's brand.
C3. To familiarize students with the problems of evaluating implemented solutions in the field of creating an entrepreneur's brand.



[bookmark: bookmark=id.3dy6vkm]
	SUBJECT EDUCATIONAL EFFECTS

relating to skills:
PEU_U01 The student is able to analyze the current situation of the employer's brand.
PEU_U02 The student is able to design and implement activities related to the creation of internal and external employer branding. 
PEU_U03 The student is able to evaluate and improve the designed activities concerning the employer's brand management. relating to skills:

relating to social competences:
PEU_K01 The student is ready to lead and work in a team
PEU_K02 The student presents initiative, creativity, specificity and model approach in formulating, transferring and defending own solutions and views
PEU_K03 The student is prepared to take responsibility in the field of enterprise management, not only in terms of essential issues but also ethics



[bookmark: bookmark=id.1t3h5sf]
	PROGRAMME CONTENT

	Classes 
	Number of hours

	Cl 1
	Introduction to the subject of the course, explanation of the rules of assessment.
	2

	Cl 2
	Employer brand management in the context of marketing management
	2

	Cl 3
	Building an employer branding strategy
	2

	Cl 4
	Employer brand reputation
	2

	Cl 5
	Symbolic and functional attributes of the employer brand
	2

	Cl 6
	Internal employer branding - Employee Value Proposition
	2

	Cl 7
	Internal employer branding - internal communication
	2

	Cl 8
	Internal employer branding - loyalty
	2

	Cl 9
	Internal employer branding - satisfaction
	2

	Cl 10
	External employer branding – image-building activities
	2

	Cl 11
	External employer branding - communication on the Internet: recruitment websites
	2

	Cl 12
	External employer branding - communication on the Internet: other information channels
	2

	Cl 13
	Employee leaving the organization
	2

	Cl 14
	Return on investment in employer branding
	2

	Cl 15
	Final test
	2

	
	Total hours
	30

	[bookmark: bookmark=id.4d34og8]TEACHING TOOLS USED

	N1. Multimedia presentation
N2. Case studies
N3. Discussion on selected problems
N4. Questions and tasks asked to students during exercises
N5. Independent or team analysis and evaluation of given aspects
N6. Own or team work: preparation for exercises
N7. Presentation prepared by students



EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: bookmark=id.2s8eyo1]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_U01
PEU_U02
PEU_U03
	Tasks carried out during the semester

	F2
	PEU_U01
PEU_U02
PEU_U03
	Presentations given during the semester

	F3
	PEU_K01
PEU_K02
PEU_K03
	Observation of activity during classes 

	F4
	PEU_U01
PEU_U02
PEU_U03
	Final test

	P = 0,2*F1 + 0,3*F2 + 0,1*F3 + 0,4*F4
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