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	[bookmark: table01]FACULTY OF MANAGEMENT 

SUBJECT CARD
Name of subject in Polish: Ekonomiczne uwarunkowania rozwoju przedsiębiorstwa na rynku UE
Name of subject in English: Economic conditions of the development of enterprises in the EU market  
Main field of study (if applicable): Management 
Specialization (if applicable): Business Management
Profile:  academic 
Level and form of studies: 1st , full-time 
Kind of subject: optional
Subject code: W08ZZZ-SL0161P
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	30
	

	Number of hours of total student workload (CNPS)
	
	
	
	125
	

	Form of crediting
	
	
	
	Crediting with grade
	

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	
	
	
	5
	

	including number of ECTS points for practical (P) classes 
	
	
	
	5
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	1,2
	


*delete as applicable
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Knowledge of micro and macroeconomics and basic skills in economic and financial analysis of a business.
2. knowledge of the legal forms of conducting business activity in Poland


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 To broaden knowledge of methods, techniques and tools for solving selected managerial problems
C2 Acquisition of knowledge and skills to identify the conditions for running and developing an enterprise resulting from integration processes.
C3 Develop the skills to prepare an expert opinion in draft form.
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	SUBJECT LEARNING OUTCOMES
relating to knowledge:
PEU_W01 Knows selected methods, techniques and tools to solve managerial problems related to entering new markets. 
PEU_W02 The student has basic knowledge about doing business in the European Union.
relating to skills:
PEU_U01 can independently use a variety of Polish and foreign sources of information, in particular the professional literature. Is able to integrate the obtained information and apply it in order to solve a specific managerial problem of the type (strategy of entering a foreign market, continuation of activity, etc.) 
PEU_U02 can inform (orally and in writing), participate in discussions, and present opinions.
PEU_U03 He/she is able to develop elements of a strategy for entering a selected international market or design its improvement, or propose actions to adapt a selected functional area in a company to EU conditions..

relating to social competences:
PEU_K01 is prepared to initiate changes in the workplace and participate in their planning and implementation. Is able to think and act in an entrepreneurial manner. 
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	Form of Project 
	Number of hours

	Pr1
	Presentation of objectives and activities of the scenario. Discussion of the various thematic areas of diagnostic and design work
	2

	Pr2
	Presentation of the proposed methodology for the design and diagnostic work. A detailed discussion of the structure and principles of a written report on its editing.
	2

	Pr3
	Consultation with individual project teams working with business rules and selection of the subject area.
	2

	Pr4
	Consultation with the objectives and scope of work of the individual teams and the preparation of the project.
	2

	Pr5
	The first plenary session. The meeting will be attended by all students who submit, in leading, before the start of the course, "The structure of the project." It be in writing (max 1 page A-4 font 12 spacing 1.5). 
Compulsory project structure: name performers, the name of the company for which the project is executed, the title of the proposed project, the purpose of substantive and its justification, the stages of research and their goals, and reference. At the plenary session, each team will present their proposed structure of the project (time: 5 minutes) and answer questions from other participants. 
Purpose of presentation: the belief of the students about the purpose of the project.
	2

	Pr6
	That comment about the pros and cons of the proposed project. Discussion on the proposed objectives of the project and how they are implemented.
	2

	Pr7
	Consultation with individual project teams on substantive and methodological issues related to the preparation of the project in terms of environmental conditions (economic and legal environment).
	2

	Pr8
	Consultation with individual project teams substantive and methodological issues related to the preparation of the project in terms of  market conditions.
	2

	Pr9
	Consultation with individual project teams on substantive and methodological issues related to the preparation of the project in terms of diagnosing the company and indicating changes directions.
	4

	Pr 10
	Consultation with individual project teams on substantive and methodological issues related to the preparation of the project in terms of the economic and social impact of the proposed changes.
	4

	Pr11
	The second plenary session will be held in classes 13and 14 during the session, and all the teams will present the results achieved diagnostic and design work and respond to questions the instructor and students. 
Each project team is required to provide the teacher's "Project" in hard copy and in electronic form at least one week before class Number 12
	4

	Pr12
	Describe  class No. 15  by the leading pros and cons of the various reports, discussions with project teams. 
Presentation and discussion of the ratings for each student
	2

	
	Toatl hours 
	30
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	TEACHING TOOLS USED

	Project
N1. IT tools (Excel, Word, PowerPoint.(for presentation and calculation)
N2. Templates prepared by the lecturer and published them on e-portal
N3. Paper or digital report
N4. Public Institution Databases (e.g. PNB, Statistics Poland)
N5. Teamwork completed with the result presentation. 
N6. Shared disks
N7. The case studies of strategy.
N8. Official hours




EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1
	PEU_W01
PEU_W02
PEU_U01 
PEU_U02
	Assessment of activity in project classes, including plenary sessions.

	F2
	PEU_W01
PEU_W02
PEU_U01 PEU_U02
PEU_U03
	Assessment of homework.

	F3
	PEU_W01
PEU_W02
PEU_U01 PEU_U02
PEU_U03
PEU_K01
	Evaluation of the written version of the final paper.

	F4
	PEU_W01
PEU_W02
PEU_U01 PEU_U02
PEU_K01
	Evaluation of the presentation in the first plenary session.

	F5
	PEU_W01
PEU_W02
PEU_U01 PEU_U02
PEU_U03
PEU_K01
	Assessment of the presentation in the second plenary session.

	C (projects) = 
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Duda J., Internacjonalizacja polskich mikro- i małych przedsiębiorstw w procesie integracji europejskiej i globalizacji, Difin
[2]  Godziszewski B., Haffer M., Stankiewicz M.J., Sudoł S., Przedsiębiorstwo. Teoria i praktyka zarządzania, PWE, Warszawa 2011. 
[3]  Wach K., Europeizacja małych i średnich przedsiębiorstw. Rozwój przez umiędzynarodowienie, PWN, Warszawa 2012.

SECONDARY LITERATURE:
[4]  INWESTIN, Strategie wchodzenia na rynki zagraniczne, 2016.
[5]  Internacjonalizacja przedsiębiorstw w perspektywie przedsiębiorczości międzynarodowej, pod red. K. Wacha, PWN, Warszawa 2019
[6]  Komor M., Euromarketing. Strategie marketingowe przedsiębiorstw na eurorynku, PWN, Warszawa 2000.
[7]  Kotabe M., Helsen H., Global Marketing Management, John Wiley & Sons Inc., 2001.
[8]  Kozłowska J., Metodyka analizy strategicznej przedsiębiorstwa na potrzeby integracji produktowo-usługowej, O. Wyd. Politechnika Białostocka, Białystok 2020.
[9]  Rogut A., Małe i średnie przedsiębiorstwa w integracji ekonomicznej, Wyd. Uniw. Łódzkiego, Łódź 2002.
[10]  Zarządzanie małym i średnim przedsiębiorstwem, pod red. M. Służyckiego, Uwarunkowania europejskie , wyd. Difin, Warszawa 2002.
[11]  Śliwińska K., Działalność marketingowa w przedsiębiorstwach i organizacjach w Polsce w warunkach unijnych, Wydawnictwo AE w Katowicach, Katowice 2006.

	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Edyta Ropuszyńska-Surma, edyta.ropuszynska-surma@pwr.edu.pl
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