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SUBJECT CARD

Name of subject in Polish: Efektywne wykorzystanie Internetu w biznesie
Name of subject in English: Effective techniques of using internet in business
Main field of study (if applicable): Management 
Specialization (if applicable): Business Management
Profile: academic 
Level and form of studies: 1st level, full-time
Kind of subject: optional 
Subject code: W08ZZZ-SL0129
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	15
	30
	
	
	

	Number of hours of total student workload (CNPS)
	25
	50
	
	
	

	Form of crediting
	Crediting with grade
	Crediting with grade
	
	
	

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	1
	2
	
	
	

	including number of ECTS points for practical (P) classes 
	
	2
	
	
	

	including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	0,6
	1,2
	
	
	



	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
none


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Familiarize students with advanced methods of use of the Internet in business. 
C2 Presenting students with significant from the point of view of business data on electronic commerce
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	SUBJECT LEARNING OUTCOMES
Relating to knowledge:

PEU_W01 The student has knowledge in the construction and application of web-based information tools in different functional areas of the organization.
PEU_W02 The student understands basic methods, techniques and tools for solving managerial problems in the area of internet information systems. 
PEU_W03 The student knows the basic models and processes of enterprise management using the Internet.
Relating to skills:
PEU_U01 The student is able to select sources of information, based on data on the Internet and use them to solve management problems in the organization 

Relating to social competence:
PEU_K01 the student is aware of the importance of effective business management with the use of Internet tools in the practice of organizations and also the use of such tools in the economy and in everyday life
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	PROGRAM CONTENT

	Lectures
	Number of hours

	Lec 1
	History of Internet and e-commerce - basic concepts
	1

	Lec 2
	Hosting – classification, functions in business
	2

	Lec 3
	E-commerce and e-business – classification, characterization, Online stores, classification, statistics, most common solutions
	2

	Lec 4
	Management of online store, advances functionalities of online store
	2

	Lec 5
	Innovative logistics solutions
	2

	Lec 6
	Methods of internet sales SEO, SEM
	2

	Lec 7
	Google AdWords, Google Merchant
	2

	Lec 8
	Completion of the course - assessment of prepared web service
	2

	
	Total hours
	15
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	Classes 
	Number of hours

	Cl 1
	Economical aspects of Internet use in business, partner programs
	2

	Cl 2
	Innovative marketing communication methods – YouTube, Instagram
	2

	Cl 3
	App online stores case studies
	2

	Cl 4
	Commercial aspects of Social Media – case studies
	2

	Cl 5
	Google AdSense, value added of website
	2

	Cl 6
	Recommendation systems
	2

	Cl 7
	Hosting – classification, functions in business – case studies
	2

	Cl 8
	Internet domains and DNS servers, Internet domains in the context of SEO, how to get and register proper internet domain
	2

	Cl 9
	Web traffic monitoring, Google Analytics
	2

	Cl 10
	Cryptocurrencies, Bitcoin, methods of electronic payments
	2

	Cl 11
	Web 3.0, Intelligent Internet
	2

	Cl 12
	Price comparison services – functionalities and methods of integration with online store
	2

	Cl 13
	SaaS model – case studies
	2

	Cl 14
	Virtual Reality in e-commerce
	2

	Cl 15
	Crowdfunding, crowdsourcing
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Lecture
N2. Multimedia presentations 
N3. The online database of information and knowledge. 
N4. Case studies
N5. Practical exercises


EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1
	PEU_W01 –W03
PEU_K01
	Creation and presentation of commercial website with SEO elements

	F2
	PEU_W01 
PEU_U01

	Activity

	F3
	PEU_W02
	Case study analysis

	F4
	PEU_W03
PEU_U01
	Presentation

	F5
	PEU_W01
PEU_K01
	Paper report

	P (lecture) = F1  
P (classes) = F2*0.1+F2*0.1+F3*0.4+F4*0.4
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1] Stone, B., 2013. The everything store: Jeff Bezos and the age of Amazon. Random House.
[2] Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0: Moving from traditional to digital. John Wiley & Sons.
[3] Tkaczyk J., 2010, Zachowania konsumenckie w środowisku wirtualnym (on-line), w. S. Pilarski, M. Awdziej, M. Czaplicka, J. Tkaczyk, K. Zięba, Klient i Marketing, UWM, Olsztyn 
SECONDARY LITERATURE:
[1] Chodak, G., 2014. Wybrane zagadnienia logistyki w sklepach internetowych:-modele, badania rynku. Oficyna Wydawnicza Politechniki Wrocławskiej.
[2] Kołodziejczyk W., 2010, Dropshipping (nie tylko dla e-biznesu) w: Szołtysek J., Jedliński, M. (red.) M. 2010, Logistyka – współczesne wyzwania, Wałbrzych, Wydawnictwo PWSZ Wałbrzych.
[3] Chodak, G., 2020. The problem of shelf-warmers in electronic commerce: a proposed solution. Information Systems and e-Business Management, 18(2), 259-280.
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