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SUBJECT CARD

Name of subject in Polish: E-biznes
Name of subject in English: E-business
Main field of study (if applicable): Management
Specialization (if applicable): Business Management
Profile: academic
Level and form of studies: 1st level, full-time studies
Kind of subject: optional
Subject code: W08ZZZ-SL0130
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	15
	
	
	
	30

	Number of hours of total student workload (CNPS)
	25
	
	
	
	50

	Form of crediting
	crediting with grade
	
	
	
	crediting with grade

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	1
	
	
	
	2

	including number of ECTS points for practical (P) classes 
	
	
	
	
	2

	including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	0,6
	
	
	
	1,2



	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Basic knowledge about management and ICT.


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 To get knowledge about business in the Internet (economic conditions, specifics of the activity).
C2 Preparing students for using e-business solutions in organizations (technical, economic and legal aspects). 
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	SUBJECT LEARNING OUTCOMES
relating to knowledge:
PEU_W01 Has the knowledge concerning the possibilities of ICT use in business.
PEU_W02 Has knowledge concerning economic, technical and legal conditions of 
e-business.

relating to skills:
PEU_U01 Can evaluate the suitability of proposed solutions for particular organization.
PEU_U02 Can reach appropriable information on his/her own. 

relating to social competences:
PEU_K01 Can think in entrepreneurial way.
PEU_K02 Can present own point of view. 
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	PROGRAM CONTENT

	Lectures
	Number of hours

	Lec 1
	Presentation of the subject, requirements and rules of credit receiving. Internet – core information.
	1

	Lec 2
	e-business – history, strategies and models.
	2

	Lec 3
	Rules of conducting business activity in the Internet. Data exchange and storing.
	2

	Lec 4
	E-commerce on the B2C and C2C markets.
	2

	Lec 5
	Technologies in e-business: EDI, RFID, etc. 
	

	Lec 6
	E-commerce on the B2B market.
	2

	Lec 7
	Image of the company in the Internet. Test
	2

	Lec 8
	Opportunities and threats concerning e-business. A future of e-business – the development directions. Retake.
	2

	
	Total hours
	15
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	Seminar
	Number of hours

	Sem1
	Presentation of subject, requirements and rules of credit obtaining. The choice of topics.
	1

	Sem2
	Domains, hosting, websites
	

	Sem3
	Legal regulations in the e-business.
	2

	Sem4
	e-business trading platforms (elements).
	2

	Sem5
	e-business trading platforms (tools, technologies, etc.).
	2

	Sem6
	Security in the e-business.
	2

	Sem7
	e-payments, e-banking, e-insurances.
	2

	Sem8
	e-business – links with production and logistic. Industry 4.0.
	2

	Sem9
	e-working, e-services.
	2

	Sem10
	e-marketing.
	2

	Sem11
	Social media in business.
	2

	Sem12
	Digital product. 
	2

	Sem13
	New technologies in the e-business (virtual reality, IoT, etc.).
	2

	Sem14
	Effectiveness of web project (web analytics).
	2

	Sem15
	Summary and crediting.
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Traditional lecture with presentation and videos.
N2. Unassisted work – seminar
N3. Multimedia presentation.
N4. Discussion



EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1
	W01,W02
	test

	F2
	W01, W02, C01, C02, K01, K02
	activity during the seminar

	F3
	W01, W02, C01, C02, K01, K02
	presentations during the seminar

	P(lecture) = F1
P(seminar) = 0,2*F2+0,8*F3
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Biblia e-biznesu 3.0, Dutko M. (red.), Onepress, Gliwice 2021.
[2]  Chaffey D.: Digital Business and e-Commerce Management: Strategy, Implementation and Practice. PWN, Warszawa 2022.
[3]  Raporty (Społeczeństwo informacyjne, e-commerce w Polsce itp.)
SECONDARY LITERATURE:
[1]  Doligalski T. : Modele biznesu w Internecie. Teoria i studia przypadków polskich firm, Wydawnictwo Naukowe PWN, Warszawa 2014. 
[2]  Hipsz T.: Firma w Internecie. Poradnik subiektywny, One Press, Helion, Gliwice 2013.
[3]  Skorupska J.: E-commerce. Strategia, Zarządzanie, Finanse, Wydawnictwo Naukowe PWN, Warszawa 2017.
[4]  Żurak-Owczarek C.: Technologie informacyjne determinantą współczesnego biznesu, Wydawnictwo Uniwersytetu Łódzkiego, Łódź 2011.
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