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	[bookmark: table01]FACULTY OF MANAGEMENT

SUBJECT CARD

Name of subject in Polish: Trening kreatywności i techniki twórczego myślenia
Name of subject in English: Creativity training and creative thinking techniques
Main field of study (if applicable): Management
Specialization (if applicable): Business management
Profile:  academic
Level and form of studies: 1st level, full-time studies 
Kind of subject: optional 
Subject code: W08ZZZ-SL0114S
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	30

	Number of hours of total student workload (CNPS)
	
	
	
	
	75

	Form of crediting
	
	
	
	
	crediting with grade

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	3

	including number of ECTS points for practical classes (P) 
	
	
	
	
	3

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	1,2


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Basic knowledge of psychology.




	[bookmark: table04]SUBJECT OBJECTIVES
C1 Acquiring by the student knowledge in the field of the psychology of creativity and creative activity and their individual, social and organizational determinants.
C2 To acquaint students with methods and tools supporting creativity of individual and group activities.
C3 Presentation of social, organizational and individual factors of success in creative business.
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	SUBJECT EDUCATIONAL EFFECTS
relating to knowledge:
PEU_W01 – Ma wiedzę dotyczącą psychologicznych mechanizmów i czynników sprzyjających kreatywności. 
PEU_W02 – Zna podstawowe metody, techniki i narzędzia wzbudzające myślenie twórcze w procesie rozwiązywania problemów menedżerskich. 
relating to skills:
PEU_U01 Potrafi zastosować podstawowe techniki i narzędzia kreatywności w rozwiązywaniu problemów menedżerskich w sposób oryginalny i niestandardowy.

relating to social competences:
PEU_K01 Jest gotów do elastycznego poszukiwania sposobów twórczego rozwiązywania problemów w miejscu pracy.
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	PROGRAMME CONTENT

	[bookmark: table0A]Seminar
	Number of hours

	Se1
	Theories of creative problem solving. Presentation of the purpose of seminar and criteria of student evaluation. 
	2

	Se2
	The significance of creativity in business – the creative industry
	2

	Se3
	Individual and organizational barriers to creativity
	2

	Se4
	Methods of measuring and stimulating creative thinking; individual characteristics of creative people and entrepreneurs
	2

	Se5
	Creative techniques to stimulate cooperation
	2

	Se6
	Overcoming obstacles to problem solving – the so-called crushing and fixing problems
	2

	Se7
	Stimulating cognitive curiosity, generating new problems in the development of individual creativity
	2

	Se8
	Principles and conditions for the effectiveness of the brainstorming technique
	2

	Se9
	Techniques of creative inductive and deductive thinking - synectics
	2

	Se10
	Creative thinking techniques based on creative associations and abstract thinking
	2

	Se11
	Individual of creative techniques thinking based on metaphorical and transformational thinking
	2

	Se12
	Creative self-esteem and creative group climate building
	2

	Se13
	Developing creativity training – integration of creative thinking techniques
	2

	Se14
	Analysis of integrative techniques of creative thinking in creativity training
	2

	Se15
	Summary of classes – assessment and self-assessment of the acquired skills of creative thinking
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Lecture
N2. Group exercises
N3. Simulations
N4. Team work
N5. Discussion 
N6. Multimedia presentation



EVALUATION OF SUBJECT LEARNING OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1 	 
	PEU_W01, PEU_W02 
PEU_U01, PEU_K01
	Task 1 - Creative problem solving

	F2 
	PEU_W01, PEU_W02 
PEU_U01, PEU_K01
	Task 2 – preparation of the task for creativity developing

	F3 
	PEU_W01, PEU_W02 
PEU_U01, PEU_K01
	Activity during classes and discussions

	P = F1*0.4 +F2 *0.4+ F3 *0.2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1] Proctor, T. (2002). Twórcze rozwiązywanie problemów. Gdańsk: GWP 
[2] Nęcka, E. red. (2001). Trening twórczości. Gdańsk: GWP 

SECONDARY LITERATURE:
[1] Nęcka, E. (2001). Psychologia twórczości. Gdańsk: GWP 
[2] Szmidt, K.J. (2013). Trening kreatywności. Podręcznik dla pedagogów, psychologów i trenerów grupowych. Gliwice: Wydawnictwo Helion.
[3] West, M. (2000). Rozwijanie kreatywności wewnątrz organizacji. Warszawa: PWN 
[4] Morgan, M. (2001). Wyobraźnia organizacyjna. Warszawa: PWN 
[5] Duhigg, Ch. (2016) Mądrzej, szybciej, lepiej
[6] Kosieradzka, A. (red.) (2015) Metody i techniki pobudzania kreatywności w organizacji i zarządzaniu.
[7] Piwowar-Sulej, K. (2019). Profesjonalne zarządzanie szkoleniami w organizacjach. Wrocław: Wydawnictwo Uniwersytetu Ekonomicznego we Wrocławiu.
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