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	[bookmark: table01]FACULTY OF MANAGEMENT

SUBJECT CARD

Name of subject in Polish: Zarządzanie potencjałem własnym
Name of subject in English: Management of own potential
Main field of study (if applicable): Management 
Specialization (if applicable): Business Management
Profile:  academic 
Level and form of studies: 1st level , full-time studies
Kind of subject: elective  
Subject code: W08ZZZ-SL0113S
Group of courses:  NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	30

	Number of hours of total student workload (CNPS)
	
	
	
	
	75

	Form of crediting
	
	
	
	
	crediting with grade

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	3

	including number of ECTS points for practical (P) classes 
	
	
	
	
	3

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	1,2



	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
No prerequisites.


\
	[bookmark: table04]C1. To acquaint students with the basic issues related to personal development and career planning;
C2 To acquaint students with ways of building their own potential and skills that should be developed in specific work environments;
C3. To acquaint students with the importance of a personal brand in achieving professional success.
C4. Indication of the possibilities of using knowledge in the field of management in the process of achieving professional goals.
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	SUBJECT LEARNING OUTCOMES
relating to knowledge:
PEU_W01 has systematic knowledge of the factors of personal and professional development, personal brand, image
PEU_W02 knows the basic types of career paths as well as the methods and techniques supporting its development and theories, methods and tools for motivating oneself and others to act
relating to skills:
PEU_U01 is able to carry out a self-diagnosis of strengths and weaknesses and make an assessment of his own development
PEU_U02 is able to formulate a strategy to achieve personal goals and develop a development plan
PEU_U03 is able to use various techniques of creativity to generate ideas for a solution problem 
relating to social competences:
PEU_K01 is aware of the importance of relations with the group and the environment in the process of personal development and consciously and purposeful shapes them, behaving in a professional and ethical manner.
PEU_K02 is ready to prioritize and stimulate activity and creativity within own and team work
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	PROGRAM CONTENT


[bookmark: table0A]
	Seminar
	Number of hours

	Sem 1
	Discussion of the rules of the organization of work at the seminar and the rules of passing. Introduction - conditioning the process of managing oneself and one's own potential.
	2

	Sem 2
	Contemporary labor market and managing oneself and one's own potential. Work styles and your own potential.
	2

	Sem 3
	Identifying your own strengths and weaknesses. Self-motivation.
	2

	Sem 4
	Values and goals. Formulating and implementing personal goals. Personal development strategies.
	2

	Sem 5
	Individual personal development plan. Control and measurement of the effects of activities.
	2

	Sem 6
	Models of career development and career paths.
	2

	Sem 7
	The importance of coaching and mentoring as forms of supporting personal development.
	2

	Sem 8
	The value of time. Time budget. Efficient use of time. Work-personal life balance.
	2

	Sem 9
	Shaping professional competences. Decision making methods and attitude towards risk.
	2

	Sem 10
	Creativity techniques, change management in the context of managing one's own potential.
	2

	Sem 11
	Planning of professional development within the corporation.
	2

	Sem 12
	Individual entrepreneurship as a career path.
	2

	Sem 13
	Leadership. Sources of advantage over competitors. Influencing others.
	2

	Sem 14
	Relational capital and its formation in the process of self-management. Activity in social media - goals and effects.
	2

	Sem 15
	Building a personal brand. Shaping your own image.
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. multimedia techniques (presentation)
N2. discussion
N3. own work (literature studies, essays)
N4. group work
N5. case studies



EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1
	PEU_W01,PEU_W02
	Measurement of activity through attendance

	F2
	PEU_W01,PEU_W02,
PEU_U03, PEU_K02
	Presentation preparation measurement

	F3
	PEU_W01,PEU_W02
PEU_U03 , PEU_K02
	Measurement of preparations for the panel discussion

	F4 
	PEU_U01, PEU_U02, PEU_K01
	Measurement of the value of own studies

	P= 0,25F1+0,25F2 +0,25F3 +0,25F4
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	[bookmark: _Hlk49953098]PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Schwartz T., Taka praca nie ma sensu czyli jak zarządzać swoją energią, Wydawnictwo MT Biznes, Warszawa 2020
[2]  Rampersad Hubert K., TY – marka inna niż wszystkie. Sztuka autentycznego brandingu osobistego, Helion Gliwice 2010
[3]  Yager J. Zdążyć z czasem na czas. Jak zarządzać własnym życiem w erze cyfrowej, Wydawnictwo Studio EMKA, Warszawa 2020

SECONDARY LITERATURE:
[1]  (praca zbior.) Zarządzanie samym sobą, Harvard Business Review, Helion Gliwice 2006
[2]  Buckingham M.  Standout. Innowacyjny test do oceny silnych stron, Warszawa 2014.
[3]  Cialdini Robert B., Wywieranie wpływu na ludzi. Teoria i praktyka, GWP, Gdańsk 2020
[4]  Lorek K., Władca czasu, czyli skuteczne zarządzanie własnym życiem, Wydawnictwo Sensus, Gliwice 2016


	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	Dr Jagoda Mrzygłocka-Chojnacka, jagoda.mrzyglocka-chojnacka@pwr.edu.pl 




*delete if not necessary
