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	[bookmark: table01]FACULTY OF MANAGEMENT

SUBJECT CARD
Name of subject in Polish: Przedsiębiorczość - podejmowanie, wdrażanie i prowadzenie działalności gospodarczej
Name of subject in English: Entrepreneurship – initiation, establishment and conducting  economic activity
Main field of study (if applicable): Management
Specialization (if applicable): Business management
Profile: academic 
Level and form of studies: 1st, full-time
Kind of subject: optional
Subject code: W08ZZZ-SL0142
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	15
	
	
	30
	

	Number of hours of total student workload (CNPS)
	50
	
	
	50
	

	Form of crediting
	crediting with grade*
	
	
	crediting with grade*
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	2
	
	
	2
	

	including number of ECTS points for practical classes (P) 
	
	
	
	2
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	0,6
	
	
	1,2
	


*delete as not necessary
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
Knowledge of fundamental terms and issues of marketing, civil law, commercial law, and enterprise finance.


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Acquiring knowledge of the principles of creating and presenting a business plan.
C2. Acquiring the skills to develop a business plan.
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	SUBJECT EDUCATIONAL EFFECTS
relating to knowledge:
PEU_W01 Knows the principles of creating a business plan.
relating to skills:
PEU_U01 Can draw up a business plan for a small enterprise.
PEU_U02 Can find and use up-to-date information on external conditions and regulations   concerning economic activity.
 relating to social competences:
PEU_K01 Shows openness to constructive criticism and is oriented toward factual argumentation in teamwork.
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	PROGRAMME CONTENT

	Lecture
	Number of hours

	Lec 1
	The rules of passing the course. Entrepreneurship, sources of business ideas
	1

	Lec 2
	Economic activity - legal framework
	2

	Lec 3
	Methods of macro-environment analysis
	2

	Lec 4
	Methods of analyzing the competitive environment and the company's potential
	2

	Lec 5
	Financial report - indicators
	2

	Lec 6
	Marketing plan
	2

	Lec 7
	Sources of financing
	2

	Lec 8
	Business plan implementation. Final test
	2

	
	Total hours
	15
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	Project
	Number of hours

	Proj 1
	The rules of passing the course. Business plan (structure and content)
	2

	Proj 2
	Procedure for starting a business. Project consultation. Comments on current economic problems.
	2

	Proj 3
	1st stage of the project: Selection of the enterprise’s scope and form - presentations and discussions. Comments on current economic problems.
	2

	Proj 4
	Methods for analyzing the macro-environment, the competitive environment and the company's potential. Marketing MIX. Project consultation. Comments on current economic problems.
	2

	Proj 5
	2nd stage of the project: Enterprises in a micro and macro environment - presentations and discussions. Comments on current economic problems.
	2

	Proj 6
	Financial reports and financial indicators. Project consultation. Comments on current economic problems.
	2

	Proj 7
	3rd stage of the project: financial indicators - presentations and discussions. Comments on current economic problems.
	2

	Proj 8
	Marketing plan. Project consultation. Comments on current economic problems
	2

	Proj 9
	4th stage of the project: Marketing plan - presentations and discussions. Comments on current economic problems.
	2

	Proj 10
	Sources of financing for enterprises. Project consultation. Comments on current economic problems.
	2

	Proj 11
	Financial forecasts. Project consultation. Comments on current economic problems.
	2

	Proj 12
	5th stage of the project: Financial forecasts - presentations and discussions. Comments on current economic problems.
	2

	Proj 13
	Project consultation. Comments on current economic problems.
	2

	Proj 14-15
	Collection and presentation of projects.
	4

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. multimedia presentation
N2. consultation
N3. discussion
N4. group work ended with the presentation of the results


EVALUATION OF  SUBJECT LEARNING  OUTCOMES  ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1
	PEU_U01
	Project’s presentation

	F2
	PEU_U01
PEU_U02
	Sub-tasks’ presentation

	F3
	PEU_U02
PEU_K01
	Discussion

	F4
	PEU_W01
PEU_U01
PEU_U02
	Project

	F5
	PEU_W01
	Written exam

	P (lecture) = F5
P (project) = F1 + F2 + F3 + F4
F1 up to 30 points, F2 up to 30 points, F3 up to 30 points, F4 up to 10 points.
91-100 points 5.0
81-90  points 4.5
71-80  points 4.0
61-70  points 3.5
51-60  points 3.0
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Dziekoński M., Kozielski R., Jak szybko przygotować profesjonalny plan marketingowy?, Wydawnictwo Nieoczywiste,  Warszawa, 2017.
[2]  Hermaniuk T., Biznesplan. Pytania i odpowiedzi, Difin, Warszawa 2014.
[3]  Ustawa o swobodzie działalności gospodarczej  z 2 lipca 2004 z poź. zm.
SECONDARY LITERATURE:
[4]  Gierszewska G., Romanowska M., Analiza strategiczna przedsiębiorstwa, PWE, Warszawa 2017.
[5]  Kłosowska B., Voss G., Huterska A., Analiza finansowa w praktyce, Difin, Warszawa 2018
[6]  Makieła Z. (red.) Przedsiębiorczość i zarządzanie innowacjami: wiedza, technologia, konkurencja, przedsiębiorstwo, CeDeWu, Warszawa 2016.
[7]  Ustawa o podatku dochodowym od osób fizycznych  z 26 lipca 1991 z poź. zm.
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