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	[bookmark: table01]FACULTY OF MANAGEMENT

SUBJECT CARD

Name of subject in Polish: Analiza strategii marketingowych w Internecie i mediach cyfrowych
Name of subject in English: Analysis of marketing strategies in the Internet and digital media
Main field of study (if applicable): MANAGEMENT
Specialization (if applicable): Business management
Level and form of studies: 1st level studies, full-time
Kind of subject: optional
Subject code: W08ZZZ-SL0086P
Group of courses: NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	30
	

	Number of hours of total student workload (CNPS)
	
	
	
	125
	

	Form of crediting
	
	
	
	Crediting with grade
	

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	5
	

	including number of ECTS points for practical (P) classes 
	
	
	
	5
	

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	1,2
	


*delete as applicable
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. None


\
	[bookmark: table04]SUBJECT OBJECTIVES

C1. Developing analytical, planning and coordinating skills necessary for marketing actions in the internet and digital media.
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	SUBJECT EDUCATIONAL EFFECTS
Relating to skills:
PEU_U01 – Be able to plan and develop various marketing activates using modern methods of communication.
PEU_U02 – Be able to use modern references and advanced tools to coordinate marketing activities in the internet and digital media.
Relating to social competences:
PEU_K01 – Be aware of information society characteristics and its change potential in marketing activities.



[bookmark: table06][bookmark: table09]
	Form of classes - project
	Number of hours

	Proj 1
	Introduction and crediting rules
	2

	Proj 2
	Research object selection
	2

	Proj 3
	Consultations of the scope and aims of research project
	2

	Proj 4
	Presentation of the chosen subject, research problems and goals
	2

	Proj 5
	Enterprise description
	2

	Proj 6
	Market position analysis 
	2

	Proj 7
	Marketing strategy analysis
	2

	Proj 8
	Customers and stakeholders analysis
	2

	Proj 9
	IT analysis
	2

	Proj 10
	SWOT analysis
	2

	Proj 11
	New marketing strategy proposal
	2

	Proj 12
	Proposed actions, tools and technologies
	2

	Proj 13
	Discussion and feasibility study
	2

	Proj 14
	Projects presentation
	2

	Proj 15
	Final assessment
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Project
N2. Group work 
N3. Class discussion



EVALUATION OF SUBJECT EDUCATIONAL EFFECTS ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Educational effect number
	Way of evaluating educational effect achievement

	F1 
	PEU_U01
PEU_U02
PEU_K01
	Engagement in problem discussions 

	F2 
	PEU_U01
PEU_U02
PEU_K01
	Report

	P = 0,5*F1 + 0,5*F2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1]  Agnieszka Izabela Baruk, Katarzyna Hys, Adam Dzidowski, Marketing dla inżynierów , PWE, 2012
[2]  Hermawan Kartajaya, Iwan Setiawan, Philip Kotler, Marketing 4.0, MT Biznes, 2017
[3]  Grzegorz Mazurek, Transformacja cyfrowa. PersPEUtywa marketingu, PWN, 2020
[4]  Jarosław Królewski, Paweł Sala, E-marketing. Współczesne trendy. Pakiet startowy. PWN 2021
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	Adam Dzidowski, adam.dzidowski@pwr.wroc.pl 



