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	[bookmark: table01]FACULTY OF MANAGEMENT
 
SUBJECT CARD

Name of subject in Polish: Narzędzia badań społecznych
Name of subject in English: Social research tools 
Main field of study (if applicable): Management 
Specialization (if applicable): Business management
Profile:  academic
Level and form of studies: 1st/ level, part-time 
Kind of subject: optional 
Subject code: W08ZZZ-SL0112S
Group of courses: NO


[bookmark: table02]
	
	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	30

	Number of hours of total student workload (CNPS)
	
	
	
	
	75

	Form of crediting
	
	
	
	
	crediting with grade

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	3

	including number of ECTS points for practical (P) classes 
	
	
	
	
	3

	[bookmark: _Hlk31881015]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	1,2


*delete as applicable
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
1. Basic knowledge of psychology



\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 Getting the student's basic knowledge about the area of social studies, their content, process and methodology.
C2 Demonstrate to the students the process of research planning, research techniques and tools used in the field of social sciences.
C3 Acquire the skills to plan and conduct research, create and select the optimal research tools and efficient use of the data
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	SUBJECT LEARNING OUTCOMES
relating to knowledge: 
PEU_W01 - he knows the basic methods, techniques and research tools in the area of organizational phenomena for solving managerial problems. 
relating to skills: 
PEU_U01 - he has elementary research skills allowing to analyze research examples and conduct simple research in the field of management sciences; he is able to formulate conclusions, develop and present the results and indicate the directions of further research. He is able to properly pose research questions, define the purpose of the research, select a sample, tools, analyzes and draw conclusions from the collected data. relating to social competencies: 
PEU_K01 - he is ready to identify and solve research problems in the social and organizational area.
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	PROGRAM CONTENT

	[bookmark: table09][bookmark: table0A]Seminar
	Number of hours

	Se 1
	The specificity of the research process.Presentation of the purpose of seminar and criteria of student evaluation. 
	2

	Se 2
	Planning of the research process. 
	2

	Se 3
	Classifications of paradigms and research methods
	2

	Se 4
	Quantitative vs qualitative research 
	2

	Se 5
	Observation methods - assumptions, examples and applications
	2

	Se 6
	Experimental methods - assumptions, examples and applications
	2

	Se 7
	Individual and group interview methods
	2

	Se 8
	Questionnaire and survey methods - assumptions, examples and applications
	2

	Se 9
	Variables, indicators, questions and types of measurement scale. Limitations and risks of research in questionnaire tools.
	2

	Se 10
	Development of social research tool. Types of questions and their diagnostic significance.
	2

	Se11
	Features of questions from the cognitive and mechanism to respond to questions. The order of the questions in the questionnaire. Filter questions.
	2

	Se12
	Development of social research tool. Basic biases in the question formulating.
	2

	Se13
	Critical analysis and verification of the correctness of the research tool.
	2

	Se14
	Development and interpretation of the results of the survey research
	2

	Se15
	A summary of seminar
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Discussion
N2. Exercises in groups
N3. A multimedia presentation





EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1
	PEU_W01, PEU_U01, PEU_K01
	Task 1 (Reserach designing)

	F2
	PEU_W01, PEU_U01, PEU_K01
	Task 2 (devepment of research tool)

	F3
	PEU_W01, PEU_U01, PEU_K01
	Activity during classes and discussions

	P = F1*0.4 + F2*0.4 + F3*0.2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
[1] Babbie, Earl (2008). Podstawy badań społecznych. Warszawa, PWN
[2] Nowak S. 2010, Metodologia badań społecznych, PWN 
[3] Gruszczyński, Gruszczyński Leszek A.. Kwestionariusz w socjologii. Budowa narzędzi do badań surveyowych. Wydawnictwo Uniwersytetu Śląskiego. 

SECONDARY LITERATURE:
[1] Creswell J. W., (2013), Projektowanie badań naukowych. Metody jakościowe, ilościowe i mieszane, Wydawnictwo Uniwersytetu Jagiellońskiego, Kraków. 
[2] Maison, Dominika, Noga-Bogomilski, Artur (2004),  Badania marketingowe. Sopot, GWP.
[3] Brzeziński, Jerzy (2006). Metodologia badań psychologicznych. Warszawa, PWN 
[4] Maison Dominika. (2000). Zogniskowane wywiady grupowe. Jakościowa metoda badań marketingowych. Warszawa: Wydawnictwo Naukowe PWN
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