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	[bookmark: bookmark=id.gjdgxs]FACULTY OF MANAGEMENT

SUBJECT CARD
Name of subject in Polish: Twórcza praca grupowa
Name of subject in English: Creative group work
Main field of study (if applicable): Management 
Specialization (if applicable): Human Resource Management
Profile: academic
Level and form of studies: 2nd level, full-time
Kind of subject: obligatory
Subject code: W08ZZZ-SM8003S
Group of courses NO


[bookmark: bookmark=id.30j0zll]
	
	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	
	
	
	
	30

	Number of hours of total student workload (CNPS)
	
	
	
	
	50

	Form of crediting
	
	
	
	
	crediting with grade

	For group of courses mark (X) final course
	
	
	
	
	

	Number of ECTS points
	
	
	
	
	2

	including number of ECTS points for practical classes (P) 
	
	
	
	
	2

	[bookmark: _heading=h.1fob9te]including number of ECTS points corresponding to classes that require direct participation of lecturers and other academics (BU)
	
	
	
	
	1,2

	
	
	
	
	
	

	[bookmark: bookmark=id.3znysh7]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES
  No prerequisites.



	[bookmark: bookmark=id.2et92p0]SUBJECT OBJECTIVES

C1. Students know the methods and tools supporting the creativity of individual and group activities. 
C2. Students are able to independently prepare activities supporting creativity thinking and activities in a group and organization (creativity training).
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	SUBJECT EDUCATIONAL EFFECTS

Relating to skills:
PEU_U01
Can select, justify and apply methods and techniques of creative solving of complex management problems in the organization. Can make a critical assessment of the usefulness of methods and techniques for creative problem solving.
PEU_U02
Can read and understand a simple text in a foreign language and write a simple note of the tasks performed in the foreign language.
PEU_U03
Has an extended ability to organize and manage their own creative work and the creative work of others, as well as to creatively analyze emerging management problems together with formulating variants of their solution.

Relating to social competences:
PEU_K01
Able to cooperate and work in group and team forms of work organization (assuming different roles in them). Demonstrates readiness to independently organize and manage the work of creative teams.
PEU_K02
Ready to search, select and create tools to increase the level of creativity in the team and organization.
PEU_K03
Prepared to behave in a professional and ethical manner; perceives and formulates ethical dilemmas related to their own and someone else's creative work.
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	PROGRAMME CONTENT

	Seminar
	Number of hours

	Sem 1
	Introduction. Rules of evaluation.
	2

	Sem 2-3
	Techniques for recognizing problems
	4

	Sem 4-5
	Techniques for identifying problems
	4

	Sem 6-7
	Individual processes for generating creative alternatives – part I
	4

	Sem 8-9
	Individual processes for generating creative alternatives – part II
	4

	Sem 10-11
	Group processes for generating creative alternatives – part I
	4

	Sem 12-13
	Group processes for generating creative alternatives – part II
	4

	Sem 14
	Group processes for generating creative alternatives – part III
	2

	Sem 15
	Summary of seminars. Final assessment.
	2

	
	Total hours
	30
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	TEACHING TOOLS USED

	N1. Discussion
N2. Individual work (literature overview)
N3. Multimedia techniques (presentation prepared by students)
N4. Group work



EVALUATION OF  SUBJECT LEARNING  OUTCOMES ACHIEVEMENT
	[bookmark: bookmark=id.4d34og8]Evaluation (F – forming during semester), P – concluding (at semester end)
	Learning outcomes code
	Way of evaluating learning outcomes achievement 

	F1 
	PEU_U01
PEU_U02
PEU_K01
PEU_K03
	Students’ presentations

	F2
	PEU_U01
PEU_U02
PEU_U03
PEU_K01
PEU_K02
PEU_K03
	Students’ activity during seminars

	P=0,7*F1+0,3*F2
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	PRIMARY AND SECONDARY LITERATURE

	
PRIMARY LITERATURE:
[1] Higgins J.M., (2006), 101 Creative Problem Solving Techniques : The Handbook of New Ideas for Business, New Management Pub Co.
[2] Proctor T., (2010), Creative Problem Solving for Managers, Routledge.
[3] Kallet M., (2014), Think Smarter: Critical Thinking to Improve Problem-Solving and Decision-Making Skills, Wiley.

SECONDARY LITERATURE:
[1] Shalley C.R, Hitt M.A, Zhou J., (2015), The Oxford Handbook of Creativity, Innovation, and Entrepreneurship, Oxford University Press.
[2] Orloff M., (2006), Inventive Thinking through TRIZ A Practical Guide, Springer.
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