
REQUIREMENTS FOR FORMULATING THESIS TITLES 

IN THE FIELD OF MANAGEMENT 

This document outlines the principles for formulating titles of bachelor’s and master’s theses carried 
out within the Management programme. It distinguishes the requirements for bachelor’s and master’s 
theses, taking into account their different profiles—respectively application-oriented and scientific-
research-oriented. The criteria are supplemented with examples of correct and incorrect 
formulations. 

The thesis supervisor is responsible for maintaining clear distinctions between bachelor’s and 
master’s theses, ensuring compliance with the specified requirements (Dean’s Order No. 
34/DZ/2024-2028 on the approval of thesis titles and supervisors). 

Criterion Bachelor’s Theses Master’s Theses 
Basic The title of the thesis should 

correspond to the study programme 
and be related to the learning 
outcomes assigned to it—both in 
terms of knowledge and skills. The 
thesis should take the form of a 
project, case study, analytical study, 
or comparative study. 

The title of the thesis should 
correspond to the study programme 
and be related to the learning 
outcomes assigned to it—both in 
terms of knowledge and skills. The 
title should clearly indicate that the 
thesis bears the characteristics of a 
scientific research study. 

Relationship 
Between the Title 
and the Aim of the 
Thesis 

The title of the thesis should clearly 
indicate that its objective is to solve 
a specific managerial problem. It is 
recommended that the problem 
refers to: 
• one specific organisation, or 
•    a selected industry. 

The title must correspond to the aim 
and scope of the thesis, but it may 
not be their direct repetition. 

 

The title of the thesis should clearly 
indicate that its objective is to 
address a specific research 
problem, and the thesis itself must 
demonstrate the characteristics of a 
scientific study. 

Formulating the 
Title 

The title should be sufficiently 
detailed to prevent duplication of 
topics. It is advisable to use: 
• the full name of the organisation, 
• or a general formulation such as “in 
a selected organisation within the 
industry.” 

Correct example: Design of a 
Motivation System in the Blue Moon 
Organisation 

The thesis should not focus 
exclusively on a single organisation, 
unless it serves as a research entity 
used to verify a theoretical model, a 
stated thesis, or to analyse the 
problem in relation to results 
obtained by other organisations 
within the same industry in Poland or 
worldwide. 

In the case of a thesis in which an 
organisation serves as an example 



 
Correct example: Design of a 
Motivation System in a Selected 
Organisation within the Automotive 
Industry 

Incorrect example: Design of a 
Motivation System in an Enterprise 

illustrating the adopted theses, 
conclusions, or models resulting 
from theoretical research, a title 
including the phrase “on the 
example of”1 is permissible. 
 

Formulating the 
Title 

The title of the thesis should correspond to its description in the application 
system (APD) in the field “Description of the thesis in the original language.” 

 
The use of the word analysis should be avoided, unless it refers to a specific 
research method, e.g. comparative analysis. 

 
The title should take the form of a nominal phrase. 

 
Punctuation marks should not be used at the end of the title. 

 
Abbreviations should be avoided, except for those commonly recognised 
(e.g. CSR). 

 
The title may consist of two parts separated by a dash. The second part 
should specify the scope or context. 

Correct example: Success Factors of Projects in the Construction Industry 
– A Case Study of the Budma Organisation 

 
Incorrect example: Success Factors of Projects in the Construction 
Industry. A Case Study of the Budma Organisation 

Both language versions of the title (Polish and English) must be coherent 
with each other. 

If a thesis is to be submitted to a competition organised outside the University, the supervisor must 
first ensure that the thesis topic meets the requirements for formulating thesis titles applicable at the 
Faculty of Management. Only then should the thesis be adjusted to the criteria specified by the 
competition organiser. 

 
1 The phrase is reserved exclusively for master’s theses. 


